faming 


Allied [ndustries 


ESTABLISHED 1878 


FOR 49 YEARS THE CANNED FOODS AUTHORITY 


Entered as second class matter at the Post Office at Baltimore, Md. 


under Act of March 3, 1879. 


Vol. 50 Published at BALTIMORE, (every) MONDAY, DECEMBER 5, 1927 


No. 16 


Don’t disappoint her eye 


She confidently expects canned foods to look — squash, clams, lobsters and shrimp. F 
appetizing and wholesome. Experience This research is part of Canco service, 
definitely proves the market value of which is active in helping along the . 
eye-appeal. movement toward quality canned 
You need not disappoint her eye. : foods. 

Canco research has developed enamel- 1 0.4 sor thisemble,, It is not least in importance that 
lined cans for the troublesome packs—. embossed in the bot- canned foods should look as good as 
such as corn, red fruits, pumpkin and Fhame they really are. 


American Can Company 


CONTAINERS OF TIN PLATE - BLACK IRON - GALVANIZED IRON 
METAL SIGNS ano DISPLAY FIXTURES 


| 
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MANUFACTURERS OF 
TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


SE CLARKSBURG, WVA. 


| WEIRTON,W. VA. 
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THE LIVINGSTON COUNTY 
CANNING CO. 


HEMLOCK, N. Y. 


Operated the Hydro Geared Grader this 
Year. We would refer all canners to them 
as to its capacity and grading. 


The Sinclair-Scott Company 


Wells & Patapsco Sts. 
BALTIMORE, MD. 


OF QUALITY 
a CONSULT US ON YOUR REQUIREMENTS 


COLUMBUS,OHIO. 
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The Husker That (uc Feeds Like a Cutter 
H 


USKER 


Six Tuc Huskers will husk the corn for four Cutters. 


Furnished with Individual Motor Drive, or Belt Drive readily 
convertible into Motor Drive at small cost. 


Requires one-third the floor space—one-third the power. 
More than pays for itself by the saving of corn alone. ; 


Manufactured and serviced by Fay & Scott, experienced for more 
than fifteen years in building and servicing thousands of CANCO 
Closing Machines for the American Can Company. 


Guaranteed to render satisfactory service or same may be returned. 


THE UNITED COMPANY 


Continental Trust Building Baltimore, Maryland 


GREEN PEAS 
LIMA BEANS 
WHITE BEANS 


The MONITOR Universal Washer 
in its present mogel, has proved a 
winner on all of above items. 


Remember that it is very econo- 
mical in its use of water and that 
it takes out stones as well as other 
impurities. 


To know it is to use it. Acquaint 
yourself with its work. 


HUNTLEY MFG. CO. 


Jno. R. Gray Inc.. 726 Harrison St. 


Cal. 
P.O. Drawer 25 BROCTON, N. Y. Brown Boggs Hamilton, Ont. 
‘ (Formerly at SILVER CREEK, N. Y.) 
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Southern Can Customers 
Enjoy Incomparable Service 


“By every commonly accepted method of measuring an in- 
tangible thing like Service, YOU EXCELL”, a good cus- 


tomer tells us. 


Our new Building provides space admittedly superior to most Can Manufac- 
turing Plants. Three miles of railroad track on our 68-acre tract of land per- 
mits us to load cars in anticipation of Canners’ needs and forward immediate- 
ly on receipt of shipping instructions. Such ample loading facilities, when 
coordinated with assured productive capacity, enabled us to establish a record 


during the recent canning season of shipping practically every carload ordered 
the day instructions were received. 


SOUTHERN CAN COMPANY 


Gibbs Industrial Building | 
BALTIMORE, MARYLAND 
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THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its fiftieth 
year. 

Entered at Postoffice, Baltimore, Md., 
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TERMS OF SUBSCRIPTION 


One Year - - $3.00 
Canada - - $4.00 
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space and location. 
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Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 
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EDITORIALS 


ESSONS IN ADVERTISING—You now have the 
leisure and you could not better employ the time 
than to study two news features given in this 

issue of your paper: the pineapple story, and the story 
of the immense new soup plant which Campbell is to 
erect in Chicago. Here you have the stories of dreams 
come true; you see the fruits of efforts, and reading 
back from these results you can see how they were ob- 
tained, and possibly plan your own structure so as to 
produce like results for yourself. What one man or a 
set of men have done can be done by other men, at least 
in part and proportionately as well. In other words, 
it is wisdom to try to learn from others. 


The story of canned pineapple is well known, but 
here “Berkeley” adds another chapter, bringing it up 
to date, and its telling shows that the last chapter, true 
to story life, is the most interesting of all. “Jim” 
Dole, twenty-five years ago, saw a possibility in Ha- 
wiian canned pineapple, but he was as financially han- 
dicapped then as is the poorest tomato canner today; 
even worse, because he was 2,500 miles from the coast 
line of this country and more than five thousand miles 
from the market center to which all eyes then turned, 
and turn today, New York city. He had merely and 
only a “‘prospect,”’ but he set himself the task of devel- 
oping it, and how he has succeeded! He first proved 
for himself that the wild pineapples which grew every- 
where in that tropical country could be improved by 
cultivation, and then he set about the task of creating 
a market. But he was wise in his generation in fore- 
seeing that if he was to gain and hold a consuming de- 
mand for his product he must have quality. With that 
assured, he next foresaw that it was not a question of 
reaching the jobbers and wholesale distributors, but of 
interesting the consuming public, so as to make them 
want and demand Hawaiian pineapple; and so he early 
determined to devote the major portion of his profits 
to advertising to the public. He was not alone in this. 
as the other pineapple canners, who had quickly flocked 
about him, joined in this application of a considerable 
fund to create a public taste for this excellent canned 
product. When you know that at one time these pine- 
apple canners devoted as much as 1214 per case to this 


-wholesale distributors, and the results you see. 


advertising fund you will better understand how and 
why they gained the world’s approval which they enjoy 
today. And if you will remember the difficulties ex- 
perienced in trying to induce general canners in this 
country to appropriate one cent per case to an adver- 
tising fund you may find in that fact a reason for can- 
ned pineapple supremacy. The answer is seen in the 
statement that in a few years the Hawaiian Pineapple 
Co., Ltd., of which “Jim” Dole is the head, will soon 
have an output of 6,000,000 cases of canned pineapple, 
and a market for every one of them at a profit. 

Pineapple, you say, is a delicious article which 
everyone is glad to eat and always want more; but 
what about soup? In every home in every city, town 
and hamlet on the face of the globe soup is made for 
home consumption ; “nobody but a visionary would ever 
think of trying to can soup and sell it to the world,” the 
wiseacres said. The present Soup King came into a 
business, about twenty years ago, already well begun, 
its originators having been tomato canners in Jersey, 
and no better pleased with tomato canning than are 
any of that numerous tribe today. But they, too, fore- 
saw that a fine quality soup, always dependable and 
never subject to the whims and caprices which spoil 
many a kettle of soup at home, could be made sell if the 
public knew about it. And again having struck quality 
as their keynote, they sought the public, and not the 
The 
Campbell Soup Company is the largest advertiser in 
the world today, spending more money in advertising 
than any other single company, whether that be a de- 
partment store, automobile or whatnot. Campbell 
leads them all, and the result? They are obliged to 
build a mammoth plant in Chicago to match their mam- 
moth plant in Camden, N. J., to take care of their cus- 
tomers in the western half of the country beyond Chi- 
cago. Again quality plus advertising. 

Now what can the average canner learn from 
these two notable examples of men in their own line of 
endeavor? 

First and foremost, that to hold public favor and 
continually add new customers you must have a prod- 
uct of merit, a quality that will beget new customers 
because it makes the old ones want more. If advertis- 
ing has proved one thing beyond peradventure, it is 
that a shoddy thing, a thing that is not meritorious, or 
dependable in itself, cannot be successfully advertised, 
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regardless of how well the advertising may be done or 
how huge the amount of money spent upon it. There 
never was enough money coined to make even a mild 
swindle permanent, much less a complete swindle. 

Well informed and thinking canners will agree 
with this, but they will answer that a common line of 
canned foods, and by common we mean largely and 
generally produced, such as peas, corn or tomatoes, 
cannot be advertised by the little canner. That is not 
so. You have recently had in front of you the state- 
ment of the new Ford, by Henry Ford himself. Read 
this one paragraph: 


“We will build a motor car for the great mul- 
titude. It will be large enough for the family, but 
small enough for the individual to run and care 
for. It will be constructed of the best materials, 
by the best men to be hired, after the simplest de- 
signs modern engineering can devise. But it will 
be so low in price that no man making a good 
salary will be unable to own one.” 


The Ford car has been a “joke” for more than 
twenty years to all except Henry Ford, who amassed 
.the greatest fortune on record by making a common- 
place car, but making it so well and so dependable that 
the world today is ready and willing to take Henry 
Ford’s word without question, and actually bought 
400,000 new Fords “sight unseen,” because of the qual- 
ity he had built into his commonplace car. 


The little canner of commonplace canned foods, 
usually termed the staples, cannot put on an advertis- 
ing campaign to the world and expect to sell his goods, 
as he has always done, to a different set of buyers each 
year. But the little canner, so-called, who packs a 
quality article, could introduce that article to a limited 
locality, and in that locality use the inexpensive but 
direct advertising means to keep that article constantly 
before his consumers, and then back up his advertising 
by goods that are always dependable. In the small 
locality he so selects he could build a big business if he 
employed the same methods shown by the examples we 
have cited. One thing certain, he can never expect 
success by adhering to the old methods of selling his 
goods over the face of the earth by waiting for some- 
one to “take his goods away from him,” as he has done 
in years gone by. Changing conditions have left him 
stranded, and he must take advantage of the new tide 
or perish. Standardization will not help him, for that 
but levels all efforts to the commonplace. He will make 
the easiest and greatest success if he can get away 
from the commonplace, and, as an expert chef, give 
the public something a little different. 

Let’s take the hardest item of them all—canned 
tomatoes. Italian canned tomatoes are selling right 
under the noses of American tomato canners at $1.25 
per dozen for No. 2s and $2 per dozen for No. 3s, and 
they are being eaten by Americans as well as Italians 
and other foreigners. Why? Because the cans are 
filled full of solid tomato meat; not the distributor’s 
nonsensical idea of a can of whole tomatoes and much 
juice, but which actually gives the consumer a small 
amount of real tomato meat. The can of tomatoes 
which gives the consumer most “meat” will sell all 
around the can which contains beautifully whole toma- 
toes. That statement is not a contradiction of our 
claim for quality. It merely means that there is need 
for a change in the methods of packing tomatoes on the 
part of our tomato canners. They must get more to- 
matoes in the cans. Tomatoes, and not appearances. 
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But we wonder if there is not due a complete change in 
the manner of canning tomatoes, at least for a part of 
the pack. 

How about a can of stewed tomatoes? Where the 
tomatoes are well washed, cored and trimmed for any 
blemishes, but not peeled ; cooked down to a heavy con- 
sistency in jacketed kettles, and the cans filled with 
this solid tomato meat, ready to be heated by the con- 
sumer, and placed upon the table without other prepa- 
ration. The cooking of the skins with the tomatoes 
will give the real tomato flavor, now lacking, and will 
not be objected to by the housewife nor by the eater, 


- if the flavor is better. 


Here would be a new article to go to the public 
with, and it need not be packed in 2s or 3s. It could 
be packed in No. 1st and sell at a better price than 3s 
now sell for. It ought to be packed in No. 1 flat cans, 
like salmon cans or paste cans. With a product of this 
kind the canner could go to the public, in a small way, 
and build himself a good business, not world-wide, but 
you do not need the world as a customer until the 
world comes to you, and then you will have grown to a 
size to entertain the world, just as the pineapple can- 
ners, Campbell and Ford have done. 


CONVENTION SPECIAL TRAIN 


The Get-Together Committee of the Tri-State Sec- 
tion is now at work making arrangements for a special 
train to carry the canners to the National Convention 
in Chicago. It is planned to have this train leave Sat- 
urday afternoon, January 21st, arriving in Chicago 
about noon the following day. The committee hopes 
to hear from all those in this section who are going to 
the Convention. More definite arrangements will be 
announced next week. For further information ad- 
dress Robert A. Sindall, A. K. Robins & Co., Inc., Lom- 
bard and Concord streets, Baltimore, Secretary of the 
committee. 


ASSOCIATION MEETING DATES 


Dec. 
Dec. 


8- 9, 1927—New York State Canners. 
13, 1927—Pennsylvania Canners, Yorktowne 
Hotel, York, Pa. 
13-14, 1927—-Ohio Canners. Hotel Deshler-Wal- 
lick, Columbus. 
15-16, 1927—Tri-State Packers, Annual, Benja- 
min Franklin Hotel, Philadel- 


Dec. 
Dec. 


phia. 

Jan. 4-5-6, 1928—Northwestern Canners at Seattle, 
Wash. 

Jan. 5- 6, 1928—Ozark Canners, Colonial Hotel, 


Springfield, Mo. 
23-28, 1928—National Canners, Canning Machin- 
ery & Supplies, National Food 
Brokers, at Hotel Stevens, Chi- 
cago. Exhibit under same roof. 
23-28, 1928—Meeting with National Convention: 
National Preservers Asso.— 


Jan. 


Jan. 


Headquarters Congress Hotel. 
National Pickle Packers—Head-. 

quarters Palmer House. 
National Kraut Packers—Head- 

quarters Hotel Stevens. 
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SIMPLE AND SANITARY BRINE 
MACHINE THAT ELIMINATES DIS- 
COLORATION YOUR PRODUCT 


~The “Kwik-Mix”’ prevents 
| bacterial contamination at 
outset of operation. 


@ Whether you are packing corn, peas, beets 
or asparagus the “Kwik-Mix” Brine Maker 
deserves a place in your plant. It is the only 
machine on the market that guarantees your 
product from discoloration. 


@ Made of steel and lined with acid-resisting 
glass, the wik-Mix” eliminates metallic re- 
actions which so commonly lead to discolor- 
ation and consequent spoilage. 


@ The “Kwik-Mix” is equipped with a special 
two section silver plated coil designed for 
speedy heating. It enters the tank through 
the outlet, as shown, and eliminates the neces- 
sity of a stuffing box. 


@ With the addition of a centrifugal agitator 
this machine may also be operated as a 
Syrup Mixer. Prices will agreeably surprise 
you. Write! 


THE PFAUDLER CO. 
Rochester, N. Y. 


Send me your Bulletin 683 giving the description and 
prices of your ““Kwik-Mix”’ Brine Machine. 


The New Pfaudler “Kwik-Mix” Brine Maker or Syrup Machine equipped 
with silver plated coil---the fastest heating on the market! : F423 


THE PFAUDLER COMPANY, Canning Division, ROCHESTER, N. Y. 
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In The Paradise 
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Of The Pacific 


“Berkeley”, California Correspondent of ‘“The Canning Trade’? Makes Another Visit To The 
Hawaiian Islands and Describes the Wonderful Advances Made in Growing and Canning Pine- 
apple—A Supplement to His Previous Article, As It Appeared in This Journal Six Years Ago, 
Giving a Record of the Improvements and Advancements Made Since—A Valuable Historical Ad- 


dition to Canning’s History. 


IX years ago the writer spent a couple of months 
S in the Hawaiian-Islands making a survey of the 
pineapple industry, the results of which appeared 
in continued form in The Canning Trade. Incidentally, 
this was the first report of its kind, and seemed to fill 
a demand for information concerning an industry 
which has been the wonder of the food world, since in- 
quiries for copies of the publication have been received 
from throughout the world, and are still being received 
from India, Australia and other sections where the 
growing of pineapples is being attempted. 


One visit to the Paradise of the Pacfic coast calls 
for another, so insistent is its charm, and early in Oc- 
tober of the present year I made another trip to the 
islands. This trip was a brief one, and exclusively for 
rest and pleasure, but it was impossible to remain on 
the islands and fail to notice the advances made by the 
pineapple industry in that time, advances more notice- 
able to an outsider than to those on the ground. Im- 
provements in field work, in canning and in developing 
by-products have been marked in this period. In fact, 
developments in some lines have outstripped those on 
the mainland, and growers and packers from the States 
could profit by a trip to the Hawaiian Islands and note 
the methods employed there, even if their products 
are different. 


This suggestion of a trip to the islands to round 
out knowledge along agricultural or canning lines 
might seem a little far-fetched, but it is not the first 
time that Hawaii has led in learning. At Lahaina, on 
the Island of Maui, I had the pleasure of visiting the 
Lahainaluna School, founded in 1831, before there were 
schools anywhere in the territory west of the Rocky 
Mountains, and inspected the old printing plant there, 
as well as in Honolulu, where printing was done years 
before a printing press had been set up anywhere on 
the Pacific Slope. Early Californians drew largely 
upon Hawaii for culture and focd, so it is not so sur- 


prising after all that they should continue to turn there 
for knowledge. 


At the time of my first visit the production of Ha- 
wiian canned pineapple had reached about 6,000,000 
cases a year, and some were expressing the opinion 
that this was about the peak, as additional land could 
not be had for growing the crop, and some of the land 
in use at that time was failing through continuous 
cropping. The annual production is now not far from 
. 10.000,000 cases a year, new land has been found, old 

fields have been rejuvenated, and the problem is now 
that of insuring a market for the finished product. The 
popularity of Hawaiian canned pineapple has grown 
along with production, and so far there has been no 
serious difficulty in marketing everything that could be 
packed. New markets have been developed, consump- 


tion has been increased in the old ones and Hawaiian 
pineapple has become a favorite among canned fruits. 


An interesting feature in connection with the in- 
crease of the pack from approximately 6,000,000 cases 
to 10,000,000 cases in six years has been the fact that 
this has been accomplished without increasing the 
acreage in proportion, without additions to the number 
of concerns engaged in the canning business, and with- 
out building many new plants. Naturally, the acreage 
has been increased and plants have been enlarged, but 
improved cultural methods have increased the output 
per acre, and improvements in equipment have speeded 
up cannery production. 


Six years ago experiments were just being com- 
menced with the use of paper mulch in the growing of 
pineapples, while today thousands of acres are under 
paper and advantages have developed which were not 
thought of when the plan was first broached. At first 
the paper mulch was used simply to keep down weed 
growth, but it was soon found that it conserved mois- 
ture, saved fertilizers, retained heat in the ground and 
produced more and better fruit. 

It has been found that the plants grown in paper 
grow uniformly larger, greener and more healthy, and 
produce larger fruit tnan plants without paper. The 
fruit maturing on paper one season was carefully 
weighed, as was that on adjoining check lines, and the 
result showed an average of 4 pounds 8.24 ounces for 
the fruit grown on paper, while the fruit grown with- 
out paper averaged only 3 pounds 8.66 ounces, a differ- 
ence of almost one pound. Allowing 7,300 fruiting 
plants to the acre, this shows an increase of 7,107.2 
pounds. The production of many fields has been step- 
ped up in this proportion in the past six years through 
the use of paper mulch. 

While this increased yield is the most important 
item, there are other good points to recommend the 
use of paper mulch. About two-thirds of the weeding 
expense is done away with, fertilizing costs are low: 
ered, as it is not necessary to feed the weeds, and mois- 
ture is conserved. It was observed that fields which 
were under paper passed through the abnormally dry 
year of 1926 in much better shape than those without 
this protection. 

At first the paper was applied by hand, but special 
equipment has since been designed for this purpose, 
and the cost of laying this has been greatly reduced. 
Experiments have been made with various kinds of 
paper and a fairly cheap grade has been selected as the 
most satisfactory. 

The fertilization of fields has passed the experi- 
mental stage in Hawaii, although many experiments 
along this line are still being carried on, and this is also 
assisting in increasing the acreage production. Satis- 


factory cover crops have been found, and land is being 
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“BLOOD TELLS” 

First Foundation Stocks; second, Model Plants and selections of true types ona 
large scale, and then comes Reguing, an operation extending over the blossom to 
podding stage, calling for the services of many crews such as you see above, each 
in charge of men of experience. Critical Work? Yes! Expensive? Yes! But vital! 
THE THIRD STEP TOWARD PEDIGREED SEED. 


ROGERS BROS. SEED CO. Breeders & Growers 326 W. Madison St., Chicago 


FANCY CANNED TOMATOES: Because tomatoes must be canned whole if they are to 

grade fancy quality the Hansen Automatic Tomato Filler was designed to fill firm or mature 
tomatoes into cans as whole as they are brought to the filler. The agitation required to place the 
tomatoes into the measuring cups is adjustable to suit either firm or ripe tomatoes. The juice is 


| drained before measuring making a solid pack, juice is then divided evenly among all cans and 

i 


fillers, they AUTOMATICALLY STOP. All Hansen fillers have a positive can feed which 
positively does not smash cans, they are sanitary, and have a capacity of sixty-five cans per 
minute producing hand packed quality. The saving in labor when getting hand pack quality 
automatically, will pay for your filler. Write today for descriptive literature. 


filled through the funnels. There is no loss of tomatoes or juice in absence of cans on HANSEN | 


HANSEN CANNING MACHINERY CORPORATION 
CEDARBURG, WISCONSIN 


; i i Sanit Hansen Sanitary Hansen Automatic 
Bean Filler Conveyor Boot Tomato Filler 
3 = 
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used over and over for the growing of pineapple, with 
but short periods of rest in between. Hawaii is a 
heavier investor in scientific agriculture than any other 
political subdivision of the United States, notwith- 
standing its small size and the fact that much of its 
area is mountainous. One factory alone in Honolulu 
manufactures and distributes more fertilizers in vol- 
ume and value than are consumed by all the states west 
of the Rocky Mountains. And as many scientfic agri- 
culturists are employed by the sugar and pineapple in- 
dustries as are to be found in all the agricultural col- 
ieges and experimental stations in the Western States. 
''he sugar crop of 1927 amounted to about 830,000 tons 
and growers have placed a goal at 1,000,000 tons, with- 
out an increase in the acreage, or at least with but a 
slight increase. 

Naturally, there have been some individual set- 
backs in the pineapple industry during the past six 
years, the inevitable result of mismanagement, over 
expansion and poor selection of locations. Just recently 
the Pearl City Fruit Company, Ltd., a pioneer concern, 
announced its intention of closing its plant near Hono- 
lulu. This concern has operated since the com- 
mencement of the industry with a splendid degree of 
success, but failed to keep abreast of the times with re- 
spect to securing pineapple acreage, and its holdings 
of 1,000 acres, considered large at one time, have 
proved too small in this day of growing and canning on 
a large scale. 

Libby, McNeill & Libby have closed and disman- 
tled their plant at Kahaluu, on windward Oahu, and are 
now concentrating their efforts at Honolulu and at Pau- 
wela, on the Island of Maui, a cannery at the latter 
place having been taken over recently. The Haiku 
Fruit and Packing Co., built a splendid plant at Hana 
and engaged in pineapple growing on quite an exten- 
sive scale, but the venture did not prove a success, and 
no packing is being done there. Operations on a large 
scale are being carried on at the fine plant at Haiku, 
however, and the Hana loss is being rapidly wiped off. 

The California Packing Company has erected a fine 
plant at Kahului, on the Island of Maui, and this was 
operated last season for the first time. The production 
of pineapple on this island is showing a steady increase 
and considerable new acreage is being brought into 
bearing. ; 

The most spectacular development in recent years 
in the Hawaiian pineapple industry has been the pur- 
chase of the Hawaiian Pineapple Company, Ltd., of the 
Island of Lanai, near Maui, and the sixth largest of the 
Hawaiian group. Pineapple canners, including the con- 
cern in question, scoured the Philippines, Mexico, Fiji, 
Australia and other countries for available pineaple 
land, but overlooked Lanai, which seemed only fit for 
cattle raising, and not very good for that. However, 
the soil tested well, climate and rainfall was satisfac- 
tory, and the island was finally purchased. 


The development of the island has been rapid and 
more than $3,000,000 has been expended in the making 
of a harbor at Kaumalapau, the clearing of the land, 
the building of a model city, the making of roads and 
the planting of fields. The first crop of pineapples has 
been harvested, and the expectations of the owners 
have been fulfilled in every particular. The fruit grown 
there is of fine quality and water transportation to 
Honolulu has not presented the problem that seemed 
likely at first. The trip is but an overnight one, and 
the fruit seems to go through in better shape than that 
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grown on Oahu and brought to the cannery by rail. 
The purchase of Lanai means doubling the available 
acreage of the Hawaiian Pineapple Company, Ltd. As 
this concern now packs more than 3,000 cases a year, 
it means that when Lanai is fully developed its output 
will be in the neighborhood of 6,000,000 cases, or as 
much as was packed in the territory six years ago. 

Pineapples are packed in Hawaii every month in 
the year, but July, August and September are the busy 
months. During the other months plants are operated 
in a limited way a day or two a week. The Hawaiian 
Pineapple Company, Ltd., welcomes visitors, and dur- 
ing the off-season publishes notices in the daily papers 
of Honolulu advising when the plant will be open. This 
plant has been enlarged materially in recent years, and 
another major enlargement is under way which will re- 
sult in a rearrangement of the main cannery room. The 
capacity of this plant is now 1,200 cans per minute, but 
this will be materially increased when the improve- 
ments are made. 

Visitors at the plant of the Hawaiian Pineapple 
Company, Ltd., are impressed first with the immense 
quantities of pineapples on the loading platform, which 
has a capacity of 350 tons at one time, and which is 
frequently filled. Then they are dazed with the rapid- 
ity with which the individual pineapples are handled by 
the Ginaca-Stanley sizing and coring machine, a long 
battery of which runs the full length of the platform. 

This machine has been greatly improved since the 
first visit of the writer six years ago, and this improve- 
ment is responsible in quite a measure for the in- 
creased output of canneries without material enlarge- 
ment of the plants. The new machine has double the 
capacity of the old one, and is capable of handling 100 
pineapples a minute. To facilitate the rapid handling 
of the fruit an automatic shunting device has been in- 
stalled, and six pineapples go to one trimming and 
grading table and then six to another, where formerly 
one machine served a table. 

Another interesting development has been the im- 
provement of the “eradicator.” Formerly the outer 
skin, or rind, slit into halves, was sent to another part 
of the plant and was then passed through the “eradi- 
cator,”’ or device to separate the edible portion of the 
fruit from the skin. Now this device is an integral 
part of the Ginaca-Stanley machine and handles the 
shells as rapidly as the fruit is sized and cored. This 
meat, a choice part of the fruit goes into crushed prod- 
ucts. Incidentally, this is of such a uniform quality 
that there is now but one grade. A change has also 
been made in handling crushed pineapple, and the fruit 
is cooked in kettles before being placed in cans, instead 
of being placed in cans and then cooked, as in the case 
of the sliced fruit. The kettle process seems to result 
in a better flavor. 

When I visited the islands six years ago the great- 
est daily run of any one plant was 38,000 cases, this 
having been established by the Hawaiian Pineapple 
Company, Ltd. This concern still holds the record, but 
the figure is now 76,000 cases, this production having 
been reached one day in July, 1926. This year the 
active season was a little longer than. usual, and the 
plant was not crowded at any time. 


At the big Dole plant it was quite noticeable that 
more pineapple was being packed in smaller containers 
than formerly, this tendency having become quite 
marked of late. Likewise there is an interesting de- 


mand for pineapple cut in small pieces for cocktail use. 
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The AYARS NEW PERFECTION 
PEA AND BEAN FILLER. 


Only filler on the market with slowly revolving hopper. 
Hopper revolves slowly in the opposite direction from 
the way the filling pockets revolve, which insures an 
absolute uniform fill. 

‘‘NoCan No Fill’ attachment that works perfectly. Will 
not allow any peas or beans to go on floor if can should 
fail to be put in runway. 

Fills smaller grades of sweets of strictly Fancy Quality at 
high speed without any variation whatsoever in the fill. 
We makea special Ten Station, Monel Metal machine, 
heavy type, for large capacity and constant use; especi- 
cally for bean packers. 


Ayars Machine Company 


Salem, New Jersey 


Beet Topper, Beet Grader, Beet Splitter, Beet Quarterer, Beet Peeler, Beet Slicer, Process Clock, 
Tomato Fillers, Tomato Washer, Tomato Trimmer & Scalder, Tomato Corer, Hot Water Ex- 
hauster, Cooker, Rotary Syruper, Corn Shaker, Liquid Plunger Filler, Angle Hanger, Can Steri- 
lizer, Can Cleaner, Friction Clutch. 


Manufacturers of 


LANDRETH 
GARDEN SEEDS 


Spot or 1927 Crop Seeds 


WE OFFER 
Peas Okra Cabbage Cucumber 
‘Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans 


or Any Other Varieties You May Want 
FUTURE OR 1928 CROP SEEDS 


When ready to place your Contract order for delivery after 
1928 crop is harvested, wnite us for prices. 


If we had not grown good seeds, given fair prices, fair service 
and careful attention to business, we would not be the oldest 
Seed House in America, as this is our 144th year in the business. 


BUSINESS ESTABLISHED 1764 D. LANDRETH SEED COMPANY 


144 years in the Seed Busmess BRISTOL, PENNSYLVANIA 
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Possibly the most interesting departure here is the 
fact that the grade of the fruit is now being designated 
on every can by figures embossed on the top. A 
straightforward procedure this, and one that will in 
time be adopted by all canners. 

At the time of my former visit motorcycles, geared 
down to low speed and high power, were being used in 
the great cannery and warehouses to move cans, but 
these have since been replaced by gasoline-driven trac- 
tors, and as many as eight truckloads of cans are 
moved by one machine. Interesting improvements 
have been made of late in the cafeteria, rest and dress- 
ing rooms of this, the world’s largest canning plant. 
Spotless new dining equipment has been installed in 
the cafeteria, where almost 2,000 persons may sit down 
at one time. Here one may have a generous service of 
rice, meat stew and tea for five cents. For ten cents 
one gets quite a meal. The highest priced meal is 35 
cents, and quite a few frills go with this. There are 
rows upon rows of showers and lavatories for men and 
women, with a locker for every employe, and restrooms 
with all facilities for comfort. 

Everything that can reasonably be done to human- 
ize this great industry is being done in the Dole plant. 
Employees are permitted to purchase stock by an ad- 
vantageous arrangement, helpful suggestions are paid 
for liberally, and there is an old-age pension system 
which takes care of employes who grow old in the ser- 
vice of the company. There is a fully equipped dis- 
pensary at the plant and a trained nurse visits the 
homes of employes in case of sickness or injury. 

An interesting development in recent years in con- 
nection with the canning of pineapple has been the 
launching of the manufacture of pineapple bran for 
stock feed. Formerly the cannery waste was either 
burned or hauled back to the plantations as fertilizer, 
but it is now dried and converted into cattle feed, for 
which there is a healthy demand. This solves the 
refuse question and brings in a good income. The stock 
feed produced is high in starch and sugar content, and 
is of marked value, where used with other feed. 

Since my former visit the name of the Hawaiian 
Pineapple Packers Association has been changed to 
that of the Association of Hawaiian Pineapple Canners, 
and the headquarters of the organization in Honolulu 
have recetly been moved into the magnificent new 
Castle & Cook Building. Its. work is being carried on as 
formerly along the line of laboratory investigations, 
field experiments, allocation of shipping space and co- 
operative advertising. 

The Smooth Cayenne is the variety of pineapple 
grown in Hawaii for canning purposes, and while it is 
@ magnificent variety for the purpose, there is a never- 
ending search for something better, and thousands of 
seedlings are planted each year. 

In common with canners everywhere, the packers 
of Hawaiian pineapple are seeking in every way to im- 
prove their pack and to secure the maximum of uni- 
formity. Cutting bees have become annual events at 
the close of the season, when all gather to inspect and 
test fruit selected at random from the pack. This 
year’s cutting bee will be held in Honolulu during the 
visit of Preston McKinney, secretary of the Canners 


League of California, who is making a visit to the Par- 
adise of the Pacific. 


Six years have brought many changes to the Ha- 
waiian pineapple industry, but fortunately there is one 
change that has not been made. A. H. Tarleton, ex- 
ceutive secretary of the Association of Hawaiian Pine- 
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apple Canners, holds down his job as of yore. To this 
organization he is what Frank E. Gorrell is to the Na- 
tional Canners ‘Association and Preston McKiney to the 
Canners League of California. That means that the 
man has not been found as yet who can step into his 
shoes and fill them. No detail of the Hawaiian pineapple 
canning business escapes him, and he takes the prob- 
lems as they come, large and small. 

But despite his close attention to business, Bert 
Tarleton finds time to climb a mountain occasionally, 
to take a photograph that causes even professional pho- 
tographers to wonder how it was done and to write a 
poem filled with beauty and feeling. 


THE HOUSE THAT ADVERTISING BUILT 


HE Chicago papers recently told of the big plant 
, about to be built there by Campbell Soup Co. In- 
cidentally, the same news tells of a new can plant 

to be erected by the Continental Can Company. 

The Campbell Soup Co. is the largest advertiser in 
the world. Within little more than one generation this 
great company has developed from a small beginning 
to its present mighty size, and how? By advertising, 
backed up by quality in its products. 

There is a lesson here which every man in this in- 
dustry should study. Supply men generally are “in 
the dumps” right now, complaining that prices are 
being cut lower and lower to get business. Why? Be- 
cause they themselves are doing nothing to show good 
faith in the business. How can they expect the canners 
to liven up if they remain inactive and dead? Adver- 
tising is the life of industry; advertising built the 
Campbell Soup Co., which is building these great build- 
ings. Not advertising only when business is good 
and booming, but constant, never slacking advertising, 
in season and out. Until supplymen give evidence of 
their belief that good business is ahead of us, by 
launching real live advertising campaigns for business, 
they need expect no revival among the canners or kin- 
dred lines. 

The Herald-Examiner, Chicago, recently said 
about these newly proposed buildings of the Campbell 
Soup Co. and of the Continental Can Co.: 

“Two huge industrial projects, which when 
completed will offer employment to nearly 4,000 
men and women, are announced for Chicago. 

As the site for their first Mid-West plant, the 
Campbell Soup Company (Delaware), a subsidiary 
of the Campbell Soup Company (New Jersey), has 
acquired a 22-acre tract in the Dickinson Industrial 
Development, at Thirty-fifth and Rockwell streets. 
The parcel is also to house another branch plant of ' 
the Continental Can Company, with general offices 
at 111 W. Washington street. 

The project involves the construction of five 
buildings, four for the soup company and one for 
the can company. They will represent an invest- 
ment of more than $2,000,000. 

From plans by Battey & Kipp, construction 
engineers and architects, construction of the build- 
ings is scheduled to be started at an early date. 
Eventually, it is stated, the soup company’s Chi- 
gh plant will be as large as the one at Camden, 


Magnitude of the entire project is best evi- 
denced from the size of the structures to be erect- 
ed. The manufacturing plant proper will com- 
prise six stories over a ground area 300x240 feet. 
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LABELS FOLDING BOXES 
_ THAT HELP SELL GOODS | 


T)RESS up your package. The power of “Well dressed” pack 
4” been repeatedly proved. 
Lf. Putting your product on the dealer’s shelves does not complete the sale. — 
_ Why not-help the dealer sell your goods by using attractive labels that will 


CONSULT OUR TRADE MARK BUREAU 
No new brand should be adopted without careful 


We operate a Trade Mark Bureau for the benefit: 
of our customers. It contains records of over 
829,000 brand names including all registered brands. 


The United States Printing Lithograph Company 


Color Printing Headquart 


CINCINNATI 
Beech St. 


A machine found in nearly 
every packaging plant. 
The Kiefer Rotary 


Jar and Bottle Rinser 
and Sterilizer. 


Thoroughly rinses containers inside and outside 
at a speed of up to 120 a minute. 


The only rinser with the Kiefer patented central 
water-distributing valve---guaranteed never to leak--- 
an assurance against waste of water. 


The first rinsers we built, some fifteen years ago, 
are still in use. What more need be said ? 


— Shipped complete ready to install. 
Write for pamphlet. 


THE KARL KIEFER MACHINE CO. 


CINCINNATI, OHIO 


IN | 
PB) show you what we mean by attractive labels. 
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General offices of the company will be housed on 
the upper floor. 

Plans also provide a four-story warehouse to 
occupy a parcel 320x420 feet, a power house to oc- 
cupy a parcel 160x100 feet, and a two and four 
story preparation plant on a site 160x140 feet. 

Details of the building to be erected by the can 
company are yet to be completed. It was indicated, 
however, that the structure will comprise four 
stories and will occupy a site 140x160 feet. Con- 
struction of all of the buildings will be of rein- 
forced concrete. 

With the start of operations it is expected em- 
ployment will be offered nearly 2,500 men and 
women. 

The can company is now operating four plants 
in Chicago, one at 4618 North avenue, another at 
4633 Grand avenue, one in the Central Clearing 
District, and another at 3815 Ashland avenue.” 


MEETING INDIANA CANNERS 
Indianapolis, November 17-18, 1927 


HE Thursday afternoon meeting was called to 
] order promptly at 2 o’clock by President Rose, 
who made a few remarks regarding the work of 

the past season and on the future outlook. 

Dr. Max Gardner, of the Purdue University Agri- 
cultural Experiment Station, then gave a detailed re- 
port of the Tomato Dusting experiments carried on 
during the past two years. The Indiana Canners As- 
sociation has financed this two years’ experimental 
work, and some very interesting results have been ob- 
tained. It has been found that by proper dusting the 
yield may be increased approximately 25 per cent, the 
worst drawback being the expense of dusting material, 
Dr. Gardner is to continue this work and hopes to place 
it in such shape as to make it commercially feasible. 

The next speaker was Dr. I. L. Miller, Food and 
Drug Commissioner of Indiana. Dr. Miller reviewed 
the results of their inspections during the past season, 
which was the first season operating under the seizure 
and condemnation law passed by the last Indiana legis- 
lature. Dr. Miller stated that the canners of the state 
had shown a wonderful improvement, and that the to- 
mato products packed in Indiana this year were by far 
the best ever, so far as the matter of strict compliance 
with food laws was concerned. 

Mr. C. H. Hadley, of Toledo, Ohio, working with 
the U. 8. Bureau of Entomology, next gave the history 
of the Corn Borer work, and the methods of prevention 
used during the past year. His address covered the 
entire situation thoroughly. 

Apparently, the thing most needed at present by 
the canners of the nation is proper merchandising, and 
this subject was handled in an able manner by Mr. 
Royal F. Clark, of Wisconsin. There is hardly a single 
canner in this country who does not know Mr. Clark, 
and we only wish that everyone of them could have 
heard his forceful and convincing argument. 


Mr. E. R. Lancashire, of the Purdue University 
Agricultural Experiment Station, reviewed the work 
and result of the Ten Ton Plus Tomato Club in Indiana 
the past year, after which Mr. F. C. Gaylord, of the 
Experiment Station, presented each of the three grow- 
ers obtaining the highest tonnage per acre during 1927 
a handsome gold watch as an award for their work, and 
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to express the appreciation. of the Experiment Station 
and the InIdiana canners. In the Ten Ton Plus Tomato 
Club the growers work under definite rules laid down 
by the Purdue Station, and wonderful results have been 
obtained since its organization. The growers have 
learned that it is quite possible to materially increase 
the yield and raise the standard of quality with little 
additional expense. The Ten Ton Plus Tomato Club 
will continue its operation in Indiana the coming year, 
and Indiana tomato canners feel that it is one of their 
best assets. 
Friday Morning Session 

Mr. F. C. Gaylord, of the Purdue University Agri- 
cultural Experiment Station, spent considerable time 
the past summer with his large staff of men in making 
tomato grade investigations. Mr. Gaylord and his staff 
graded several thousand tons of tomatoes during the 
past summer, using the U. S. grades for a basis on 
which to work. They separated different grades, and, 
with the co-operation of two of our Indiana canners, 
were able to pack canned tomatoes and note the differ- 
ence in yield and in waste material in the various lots. 
Mr. Gaylord showed beyond a doubt that the canners 
were making a mistake by not buying on a graded basis 
and proved his statements by facts and figures. On 
motion it was voted that the President should appoint 
a committee to further confer with Mr. Gaylord, and 
after this conference to report to the executive com- 
mittee, who would then make further plans for the 
adoption and future use of this grading system. Quite 
a spirited and interesting discussion of the grading 
plans followed Mr. Gaylord’s talk. 

Mr. H. D. Brown, of the Purdue Station, then made 
the offer to the Indiana Canners that if they were in- 
terested and would guarantee a reasonable attendance 
that the University would arrange a canners’ short 
course covering any subjects in which the canners 
might display interest. The University offers to go to 
any length to obtain whatever information the can- 
ners might desire. After discussion it was voted to 
accept Mr. Brown’s proposal, and instructed the Exec- 
utive Committee to arrange with Mr. Brown for the 
course. 

Secretary’s report was read and adopted. 


Resolutions 

The report of the Resolutions Committee, consist- 
ing of Mr. I. C. Morgan, Austin, Indiana, and Mr. T.'C. 
Hayes, Evansville, Indiana, was as follows: 

Be it Resolved, That the members of the Indiana 
Canners Association express our hearty appreciation 
for the excellent services rendered by our president, 
Stewart Rose, and our Secretary, Kenneth Rider, for 
the benefit of the entire industry during the past year. 

Be it further Resolved, That we express our ap- 
preciation for the valuable services rendered by the 
Executive Committee, Seed Committee and the Legis- 
lative Committee. We desire to especially commend 
these men for having taken their valuable time from 
their own business to further the interests of the can- 
ning industry in Indiana. 

Be it further Resolved, That we extend our hearty 
appreciation and thanks for the splendid work being 
done by the Experimental Station at Purdue, and for 
the untiring efforts of those who are in direct charge 
of this extension work, in furthering the interest 
among the farmers in growing, better yield and better 


quality of canning crops, and pledge our continued co- 
operation in this work. 
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“THE 
“We excel Our Labels 


in‘Designs are the Thghes est Standard 
of Artistic erit for Commereial Value. 


Ask for our Superior Line for your » Fancy Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


McStay Lightning Box Sealer 


The McStay Lightning Box Sealer, for- 
merly manufactured by the McStay Ma- 
chine Company, Los Angeles, California, 
is now made exclusively by us at our 
Baltimore factory. This machine is made 
for all sizes corrugated and solid fibre 
shipping cases. The high quality of the 
McStay Lightning: Box Sealer will be 
maintained by us as when manufactured by 
the original patentees. 


A. K. ROBINS & CO., Inc. 
Lombard and Concord Sts, 
Baltimore, .. Maryland 


We carry a complete stock of Canner’s, Preservers and Bottler’s Machinery. 


THOM. A. SCOTT manage oF Tue Med. 


CHISHOLM-SCOTT CO. 
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Be it Resolved, That we express our appreciation 
of the constructive way in which the State Food and 
Drug Department has worked with canners. We want 
to especially thank Dr. I. L. Miller for his untiring ef- 
forts in helping to bring about better factory condi- 
tions, and in turn better canned products. His efforts 
were of decided benefit to the canning industry. 

And be it further Resolved, That we as an Asso- 
ciation and every individual member pledge our strong- 
est support in the culmination of this very valuable 
work, and that a copy of these resolutions be sent to 
our State Food and Drug Department. 

Be it Resolved, That the members of this Associa- 
tion heartily approve the selection of the Nominating 
Committee of Mr. Carl Scudder for president, Mr. T. C. 
Hayes for vice-president, and Mr. Kenneth Rider for 
secretary, and be it further Resolved, That every mem- 
ber of this Association give to these officers his whole- 
hearted support throughout the coming year. 


The resolution were adopted. 


The Election 


The Nominating Committee, consisting of Mr. 
John Souder, Greenfield, Ind.; Charles Ruchaupt, of In- 
dianapolis, and Bert Powers, of Gaston, then reported 
their selection of Car] Scudder, Windfall, Ind., for Pres- 
ident; T. C. Hayes, Evansville, Ind., Vice-President, and 
Kenneth N. Rider, Matthews, Ind., Secretary-Treas- 
urer. The report of the Committee was received and 
the above named men were unanimously elected to 
serve until the fall of 1928. 
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The meeting then adjourned and all present pro- 
ceeded to the club room, where a very fine luncheon 


had been set by the brokers, machinery and supply 
men. 


THE NEW GERMAN FOODSTUFFS LABELING 
DECREE 
By Charles Kruszewski, Division of Foreign Tariffs. 


(Editor’s Note—Exporters among the canners will need be 
informed on this pure food move. But all will find interesting 
this belated move on the part of Germany to protect its food 
supply, and especially in the manner it attempts to do it. Com- 
parison of this 1927 food law effort with that made in this coun- 
try 20 years ago will prove interesting.) 


HE new German decree of September 29, 1927, 
| published in the Deutscher Reichsanzeiger of 
September 30, relating to the labeling of food- 
stuffs, will have a special bearing upon the foodstuffs. 
trade of the United States with Germany. Although 
the regulations will not be applicable to imported food- 
stuffs before April 1, 1928, it is of importance to ex- 
porters of foodstuffs to become acquainted with the 
new regulations in advance. 


In Commerce Reports of August 22, 1927, pages 
505 and 506, details of the new German Pure Food Law 
of July 5, 1927, were published. Paragraph 5, No. 3, 
of that law authorized the competent German authori- 
ties to maintain existing foodstuff regulations, and ex- 
tend them in case of need. Certain pure food and la- 
beling regulations were in force for the domestic trade 
in Germany, but paragraph 23 of the new Pure Food 


HIGHEST GRADE OF WORKMANSHIP 


CHICAGO. ILL. 
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LOWEST POSSIBLE PRICES 


ESTABLISHED 1863 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 
ADVERTISING MATERIAL. 


DETROIT, MICH. 


PROMPT SERVICE 


OMAHA, NEB. 
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HERCU LES Sanitary Flexible Steel @nveyor 


Used by Canners for every pur- 
pose: on sorting tables, scalders, 
washers, exhausters, etc. 


Made of best galvanized ribbon steel. 
Standard widths - 12, 18, 24, 30 inches - carried in stock. Other widths, made to 


order. One inch mesh - also half inch mesh. Strong, durable, labor saving and 
efficent. Runs smoothly, lies flat and does not climb the pulleys. One hundred 
percent sanitary. 


Made up in one hundred foot rolls, or less. Can be easily taken apart and made 


into any length conveyor. Extra cross wires supplied with each roll. We know 
it gives satisfaction - our customers tell us so. Your dealer has it. 


Manufactured by 


La Porte Mat & Manufacturing Company 


La Porte, Indiana 


SUI 


A HAND or POWER 
OPERATED 
DOUBLE-SEAMER 


with all the strength and 
perfection of the automatic 
machines. 


We have not cheapened it because 
it is hand driven. It has cut steel 
gears, seaming rolls mounted on 
ball-bearings. Equipped with both 
pulley and crank. 


CAMERON CAN MACHINERY CO. 
240 North Ashland Avenue, Chicago, U. S. A. 
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Law of July 5, 1927, provided that when new regula- 
tions are issued imported foodstuffs shall be subjected 
to no less stringent requirements than domestic food- 
stuffs. 

The following is a translation of the text of the 
new decree relating to the labeling of foodstuffs :* 


Paragraph 1. 


The following foodstuffs must be labeled when sold 
or offered for sale in packages or containers: 

Preserves of meat or of meat substitutes in her- 
metically sealed containers; preserves of fish, including 
marinated fish; preserves of shellfish; milk and cream 
preserves ; vegetable preserves ; fruit preserves, includ- 
ing fruit must, fruit jam, marmalade, fruit juice, fruit 
jelly and fruit syrup; honey and artificial honey; die- 
tetic malt; meat extracts and their substitutes, meat 
broth cubes and their substitutes, soups in dried form; 
lobster extracts and crab extracts; egg powder and its 
substitutes; pudding powder, baking powder; spices 
and their substitutes; chocolate and chocolate goods, 
except in packages under 25 grams, chocolate powder 
and cacao powder; marzipan and marzipan substances ; 
coffee, tea, and substitutes; alimentary pastes; and 
zwiebacks, cakes, biscuits and ginger bread. 

The labels must be applied either by the producer 
or the distributor of the goods. 


Paragraph 2. 


The following must be stated on the packages or 
containers in the German language, and must be read- 
ily legible: 

1. Name of the individual or firm and the locality 
of the main establishment of the producer of the food- 
stuff; if, however, the foodstuff is produced in Ger- 
many, although the main establishment of the produ- 
cer is located in a foreign country, the place of produc- 
tion in Germany must also be stated. Foodstuffs in 
packages or containers brought into trade by other 
than the producer must carry the other’s individual or 
firm name instead of the producer’s. 

2. The contents, according to designations used in 
trade, and the German measurement or weight (in ac- 
cordance with the measurement and weight regula- 
tions) at the time of packing, or the number of pieces, 
observing also the following special regulations: 

(a) On preserves of’ meat or of meat substitutes 
in hermetically sealed containers the weight of the 
boned meat (including fat) or bacon; the weight of the 
bones in ribs, pig feet and preserves of poultry may be 
included in the stated weight. 

(b) On fish preserves, including marinated fish, 
the weight of the prepared fish or fish parts; in addi- 
tion, the date of packing by month and year; except for 
products preserved by heating. 

(c) On condensed milk, the content of fat and fat 
free solids in percentages of the weight; on cream pre- 
serves, the content of fat in percentages of the weight; 
on milk powder, the date of production giving month 
and year. 

(d) On containers other than standard tins such 
as prescribed in paragraph 3 of this decree, of vege- 
table preserves and fruit preserves, with the exception 
of fruit must, fruit jam, marmalades, fruit juice, fruit 


*The Division of Foreign Tariffs assumes no responsibility 
for the technical accuracy of the translation of this decree. A 
copy of the original German decree will be loaned to interested 
persons upon request. 
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jelly, fruit syrup, the weight of the vegetables or 
fruits, without the added fluid. 

(e) On soups in dried form ready for cooking, the 
number of portions (for serving) which may be pro- 
duced therefrom. 

(f) On baking powder, the quantity by weight of 
flour for which the contents of the package are effect- 
ive after the average period of storage during distri- 
bution. 

(g) On egg powder, the equivalent amount of eggs 
weighing each 45 grams, on egg yolk powder, the equiv- 
alent amount of egg yolks weighing each 16 grams, 
which the package contains. 

(h) On chocolate and chocolate powders, the 
amount of the cacao ingredient in percentages of the 
weight. 

(i) On coffee substitutes, instead of the weight at 
the time of the packing the weight of the goods at the 
time they are brought into trade. 

No additional statement of weight is required for 
the articles mentioned under a, b, d, e and f. 


Paragraph 3. 


A 1-1 standard tin is a tin which, measured in an 
unsealed condition, has a capacity of 900 cubic centi- 
meters (30.4 fl. oz.) for vegetable preserves, and 850 
cubic centimeters (28.7 fl. oz.) for fruit preserves. 

Besides the 1-1 standard tin, 1-8, 1-4, 1-2, 1 1-2, 
2-1, 2 1-2 and 5-1 standard tins will be permitted. 

The permitted standard sizes (explained below) 
must be indicated on the tins. They must be packed 
according to commercial usage and shall not contain 
more fluids than is technically unavoidable. 


Paragraph 4. 


Foodstuffs imported from foreign countries are 
also subject to the regulations of this decree. 


Paragraph 5. 


This decree is effective as of October 1, 1927. Food- 
stuffs not mentioned in paragraph 1 of the decree of 
July 13, 1925, relating to the labeling of goods, and 
those imported from foreign countries, which up to 
now were not subject to the regulations relating to la- 
beling, will take effect on April 1, 1928. 

Foodstuffs which are mentioned in paragraph 1 of 
the decree of July 13, 1923, relating to the labeling of 
goods, should be considered as sufficiently labeled up to 
March 31, 1928, if they comply with the present label- 
ing regulations. 

Some interpretations of the requirements of the 
decree are necessary to form a clearer understanding. 

The German competent authorities did not estab- 
lish exact definitions with regard to the words “pack- 
ages” or “containers” as applied throughout the regu- 
lations, since no difficulties in the interpretation of 
these terms have as yet arise. It should be mentioned, 
however, that ordinary packages of paper, for instance, 
paper bags, etc., will not be considered as “packages” 
in the meaning of these regulations. 


It was found expedient to insert in paragraph 2, 
No. 1, the regulation that, if the foodstuff is produced 
in Germany, although the main establishment of the 
producer is located in a foreign country, the place of 
production in Germany must also be stated in order to 
make a distinction between German products and for- 
eign products. 
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PEERLESS 


Better Than Ever 
The 1928 Peerless Husker is sturdier, 


speedier and stronger than any prior ma- 
chine or model. Results from the machines 
equipped with the new ear mover during 
1927 were even beyond our own expec- 
tations for we did not realize how greatly 
this simple device would speed capacity. 


A 22-Year Record 
Coupled with the new features the Peerless brings 
to you 4 twenty-two year record of satisfactory 


Peerless Motor-Drive Husker service. Year after year it has set up new records. 
When desired, the Peerless is Write For Details 
equipped with completely en- 1928 seems destined to bring to the corn canner the 
closed, 1 H. P., high grade motor, best opportunity to profit he has had in many years. 
including switch and thermal cut- Let us figure with you on bringing your present 
out, at a sutprisingly low extra equipment right up to the minute. 
cost. Ask us about it. SPRAGUE-SELLS CORPORATION 
500 N. Dearborn Street Chicago, Illinois 
If It’s Used In a Cannery, Sprague-Sells It | 


Nine Exclusive Peerless Advantages 


Perfected Ear Mover | | Soft Slits Rolls | | ~=Steel Roller Chain 
K K 
(1) 
4. 5. 
Accessibility Simplicity 


6. 
Self Adjusting 


8. 
No Clogging 


Less Power 


9. 
Unequalled 
Capacity 


Peerless Huskers embody 27 patented features. 


ae 
a 


22 THE CANNING TRADE 


Special attention should be paid by exporters to 
the regulations as prescribed in paragraph 2, No. 2, re- 
lating to measurements or feights. Metric weights and 
measures (cubic centimeters, liters, grams, kilograms, 
etc.) are required for labeling purposes. Statements 
in pounds, pints or quarts, etc., are not permissible. It 
is also required to state the accurate weight. Indefi- 
nite indications, such as “about” or “approximately,” 
are not permitted. 

The word “weight” in the regulations should mean 
the minimum weight. Goods which suffer a certain 
shrinkage in weight during storage should especially 
be considered. (Paragraph 2, No. 2-i.) 

Paragraph 2, No. 2b, requires the statement of 
weight of the prepared fish. This protection was grant- 
ed to the consumer on the basis of domestic experience. 

For fish preserves not preserved by heating it was 
considered advisable, for reasons of health protection, 
to require the month and year of the packing. 


Vegetable and fruit preserves with the exceptions 
mentioned in the decree (paragraph 2, No. 2d) require 
a statement of weight without the added fluid, except 
when standard tins are used. The admission of stand- 
ard tins has been desired by the domestic preserving 
concerns for sometime. This was considered reasonable, 
as only such tins are regarded as complying with the 
regulations as provided in paragraph 3, section 3. 

An explanation of standard sizes as provided in 
paragraph 3 of the decree is necessary, as the designa- 
tions here used differ from the designations generally 
used in the packing trade in this country. The desig- 
nation 1-1 means a full size standard tin. A full size 
standard tin is a tin which when unsealed has a capac- 
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ity of 900 cubic centimeters for vegetable preserves and 
850 cubic centimeters for fruit preserves. All other 
tins mentioned are based upon this measurement. The 
sign 2-1 means a double size standard tin (1,800 cubic 


-centimeters for vegetable preserves and 1,700 cubic 


centimeters for fruit preserves) ; 5-1 means a tin with 
a capacity five times as much as a full size standard tin 
(4,500 cubic centimeters for vegetable preserves, 4,250 
cubic centimeters for fruit preserves). The signs 1-2, 


1-4, etc., represent one-half, one-quarter, etc., of the 
standard size. 


Since the Pure Food Law of July 5, 1927, stipu- 
lates various penalties, including both fines and impris- 
onment, for infractions of the different regulations, a 
special provision was not included with regard to pen- 
alties in this decree. 


The decree was passed without hearing special 
representatives of the German importing trade. The 
Federal German Government has, however, agreed to 
hear such representatives in order to determine the 
changes which probably will be necessary in some 
points.* 

The Division of Foreign Tariffs will announce any 


changes whch may take place, and will furnish any fur- 
ther information upon request. 


*According to a cable recently received from Commercial 
Attache Allport, Berlin, such hearings will be held during De- 
cember, the date to be fixed later. In the meantime American 
exporters may submit their representations in writing to the 
Reichsmanisterium fuer Ernaehrung und Landwirtschaft, Ber- 
lin, either through the Division of Foreign Tariffs, Department 
of Commerce, Washington, or preferably through their German 
representatives, also petitioning that their representatives be 
admitted to the hearings. 


Improved Brush Finisher 


Steam Traps 


Steel Stools 
Enameled Pails 
Enameled Pipe 


Speaking 
FINISHERS 


THEY HAVE NO EQUAL 


Copper Steam Jacketed Kettles 
Copper Steam Tilting Kettles 


Indiana Chili Sauce Machine 


INDIANAPOLIS, IND. 


Kook-More Koils 
Indiana Grading Tables 
Indiana Corn Shakers 
Indiana Continuous Pumpkin Indiana Pulpers 
Wilters 
Pulp Pumps 


Indiana Paddle Finisher 


Indiana No. 10 Fillers 

Peeling Knives 

Fire Pots 

Soldering Steels, 

Copper and Monel Pulp— 
Dippers 

Open and Closed Retorts 

Steam Cranes 


Clevo Metallic Coating 
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KYLER BOXING MACHINES 
Give KYLER IMPROVED BOXERS atrial. You 


will learn their real merits and superior boxing quali- 
ties by putting them to work in your own plant. 

A single trial will convince you that from the stand- 
point of actual service, you cannot buy more boxer 
service or satisfaction than they will give. Investi- 
gate today. 


Manufactured and Sold by 
Westminster Machine Works. 
Westminster, Md. 


MORRAL BROTHERS 


MORRAL, OHIO 


Manufacturers of 


THE MORRAL CORN HUSKER 
Either single or double 


THE MORRAL CORN CUTTER 
Either single or double cut 


THE MORRAL LABELING MACHINE 


and other machinery 


U 


It will pay you to write at once for our prices PATENTED 


PATENTED and further particulars. 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS CO., Ltd., Hamilton, Ontario, Sole Agents for Canada 


4 


The Key to Quality in Your Cans is in 
SEED PEAS 
grown for you by 
GALLATIN VALLEY SEED COMPANY 


BOZEMAN, MONTANA 


Canners’ Varieties Exclusively 


The National Color Printing Company, Inc. 


NY 
a) 
\ 
N N 


= 916-924 E. MONUMENT STREET BALTIMORE, MD. “- 
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FORD PREDICTS GREAT PROSPERITY IN NEW 
YEAR 
(From the American Metal Market.) 


Detroit, November 25—The new Ford car will go 
on display December 2nd, according to a statement by 
Henry Ford. Schedule calls for capacity production of 
new cars at 33 assembly plants in the United States 
shortly after the first of the year. Quantity production 
of parts for new model known as “Model A” is now 
under way at plants here and being shipped to branches 
for assembly as rapidly as possible. Company’s chief 
manufacturing plants have been producing cars in daily 
increasing numbers. 

Ford estimates new car will be responsible for ex- 
penditure of $800,000,000 for labor and materials dur- 
ing 1928. About 70,000 men are employed in Ford’s 
plants here, and these men are earning more than the 
90,000 employed in main manufacturing plats at height 
of Model “T” production. Ford is optimistic on outlook 
for coming year. His optimism is based on ample evi- 
dence of continued and increasing material prosperity. 

“TI feel Model ‘A’ is being launched under most 
happy auspices,” he said. “It is appearing when it can 
play a big part in what promises to be a period of real 
national prosperity.” 


New car will be displayed simultaneously in United 
States, Canada and England. 


“National wealth is increasing. Individuals have 
more money. Taxes are on the decrease and govern- 


— economy has made for better business in all 
ines. 
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“People buy when they have money. They become 
cautious in their business only when money becomes 
scarce. Money is not scarce today, nor will it become 
so next year, in my opinion. Therefore, we will have 


‘what we visualize as prosperity. 


“The outlook for 1928 is simply a matter of pro- 
duction. Production means the consumption of mate- 
rials and labor. All production in this country is either 
holding its own or increasing, and I believe that it will 
continue to increase during next year. That will mean 
greater distribution of money and greater purchasing 
power. 

“It has been said that national business has suf- 
fered during the months when we were preparing to 
produce the new car. I do not believe it. It may be 
true that fewer cars were sold than would have been 
sold if our factory and sales organizations had been 
operating on a normal basis. 

“But during that period, when we were not ac- 
tually building automobiles, we were still spending hun- 
dreds of millions of dollars for wages, material, new 
machinery and in experimental work. More than that, 
we were getting ready for what we believe to be the 
greatest period of consumption in the history of our 
business. 

“The biggest thing any industrial enterprise can 
do for the country is to create more business, more 
work and greater opportunity for improving the na- 
tional living scale. That was why we brought out our 
new car. It has been designed to meet conditions as 
they will be during this coming prosperous period. We 
see this car as a saver of time and money, an instru- 
ment for providing more employment and greater op- 
portunities.” 


ERMOLD 


IN LABELING MACHINES. 


TO YOUR PACKAGES. 
CAN WE BE OF SERVICE? 


Hudson, Gansevoort 
NEW YORK CITY. 


Canadian Agents Australia 
Freyseng Cork Co., Ltd. H. Dowsing 
Montreal & Toronto Sydney 


IS THE HALLMARK OF EFFICIENCY 


TO USE AN ERMOLD IS TO KNOW 
THE ABSENCE OF TROUBLE FROM 
SHUT-DOWNS AND A PERFECT FINISH 


Edward Ermold Company 


World’s Largest Manufacturers of QUALITY Labeling Machines 


and Thirteenth Streets 


France, Belgium and Italy 


R. J. Lecomte, 
11 Place des Vosges, Paris 
Germany, Denmark and Sweden -Anton Peterson & Henius, Copenhagen 


Brazil—Sander & Deutschmann, Rua General Camara, 201-Sub, Rio de Janeiro 


| 
(ap 
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ie Canneries Use It. 


Repeat orders from Satisfied — 
Buyers are Frequent. 
Price with Platform - $75.00 
Additional Platforms 2.50 = 
F. O. B. Niagara Falls, N. Y. 3 
= 


CHISHOLM-RYDER CO., INC. 


CAPACITY ONE TON. NIAGARA FALLS, N. Y. 
SPECIAL AGENTS 
STRONG SER VICEABLE A. K. ROBINS & CO. INC., JAMES Q. LEAVITT CO. 
’ Baltimore, Md. Ognen, Utah 


USEFUL, ECONOMICAL BROWN-BOGGS FOUNDRY & MFG. CO. 


Hamilton, Ont. 
EASILY OPERATED. SPRAGUE-SELLS 


Hamachek Ideal Chain Adjusters 


Every open link style of detachable chain, running 
under a working strain, becomes longer than it was 


and should be. 


Hamachek Ideal Chain Adjusters are tools using a 
compound leverage principle, by which hooks of 
detachable chain links are easily drawn together to 
take up the wear and stretch. 


‘ Keep detachable chain of proper length, with Ideal Chain 
Pat. Sept. 8, 1914 Adjusters, so that the links correctly fit the pitch line of the 
sprockets on which they run, and you will prevent delays and more than double the life of your chain. 


We sell Hamachek Ideal Chain Adjusters with the distinct understanding that if they are not satisfactory we will ac- 
cept their return. Thousands of these adjusters have been sold and are saving money for their users. 


A descriptive pamphlet, showing prices and sizes, will be mailed on request. 


Frank Hamachek Machine Company 
Kewaunee | Wisconsin 


Also Manufacturers of Viners, Viner Feeders and Ensilage Distributors. 


= 
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Wanted and For Sale. 
This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 

For Sale— Machinery FOR SALE—100 bushel Burpee Stringless, 200 bushel 
Giant Stringless, 50 bushel Full Measure, 100 bushel Thou- 

FOR SALE— sand to One, 1927 crop Seed Beans. 


1 Burt Adjustable Labeler 

1 No. 10 Burt Labeler 

6 40x 60 Retorts with crates 

159 ft. Roller Conveyor. 

Canning Machinery Exchange, Third & Dillon Sts. 
Baltimore, Md. 


FOR SALE—NAILING MACHINES— 


1—4 track Morgan No. 4 Nailer 

1—5 track Doig No. 2 Nailer 

1—6 track Doig No. 3 Nailer 

3—6 track Morgan No. 6 Nailers 

1—7 track Doig No. 2-A Nailer, 4 at back, 3 on side 

1—8 track Doig No. 3-A Nailer, 5 at back, 3 on side 

1—8 track Doig No. 4 Nailer 

1—8 track Doig No. 4 Nailer, motor driven 

1—8 track Morgan No. 8 Nailer 

1—8 track Morgan No. 8 Nailer, 6 at back, 2 on side 

1—9 track Doig No. 3-A Nailer, 6 at back, 3 on side, 
portable, motor driven 

1—9 track Morgan No. 9 Nailer 

1—9 track Morgan No. 9 Nailer, 7 at back, 2 on side 

1—10 track Morgan No. 10 Nailer, belt driven 

1—10 track Morgan No. 10 Nailer motor driven 

1—10 track Morgan No. 10 Nailer, 7 at back, 3 on 
side, belt driven 

1—10 track Morgan No. 10 Nailer, 7 at back, 3 on 
side, motor driven. 


Chas. N. Braun Machinery Co., Fort Wayne, Indiana. 


FOR SALE—Two Pea Cleaners in good condition. 
Used only two seasons. Attractive price for a quick sale 
also a couple hundred bushel Alaska pea seed and several 
bags of spinach seed that we will sell at a sacrifice for quick 
sale. : 

Penn Title Works Co., Aspers, Pa. 


FOR SALE—Cheap. 1 Burt Labeling Machine in 
good condition, adjustable to can up to 4’’ diameter. Price 
$300.00. 

S. Ervin Diehl & Co., 250 N. Third St., Philadelphia, 


Pa. 


Machinery—Wanted 


WANTED—To buy several used closed steam retorts. 
Also bean cutters. Must be in first class condition and 
priced low. 

Address Rox A-1527 eare of The Canning Trade. 


For Sale—Seed 


Maryland Canned Goods Co., Bel Air, Md. 


Wanted—Factory. 


WANTED—To buy equipment fora factory to can 
Tomatoes and Green Beans. Capacity car per day. Must 
. en condition and priced right. What have you to 
offer? 


Address Box A-1529 care of The Canning Trade. 


For Sale—-Factories 


FOR SALE—Or to rent. Factory in Western New 
York equipped to pack Peas, String Beans, Tomatoes and 
Beets. Prices and terms very reasonable. 

Address Box A-1531 care of The Canning Trade. 


FOR SALE—Canning factory, vinegar plant and apple 
barrelling plant all fully equipped. One of the largest, 
most modern equipped and best located plants in the East. 
Located in the heart of the famous apple belt along the 
South Mountains where the soil produces quality as well as 
quantity in vegetables and fruits. Railroad facilities, 
spring water, 1300 volt current available. Plant sold as a 
whole or in units at a sacrifice price if sold before January 
1st. 

Apply to D. C. Aspers, Aspers, Adams County, Pa. 


Positions— Wanted 


WANTED—By young married man thoroughly experienced 
superintending the canning of grape fruit. Can build and install 
machinery for same. 

Address Box B-1523 care of The Canning Trade. 


POSITION WANTED—As Superintendent - processor by man 
with years of experience, packing tomatoes, srap beans, sweet pota- 
toes and all kinds of fruits. Can install and operate and a)} kinds 
of canning machinery. Good reference furnished. 

Address Box B-1525 care of The Canning Trade. 


WANTED—Position as manager or processor. A strictly reli- 
able quality packer of peas and full line of vegetables, fruits and 
table condiments in tin and glass. Qualified to make plans for new 
plant or remodeling. Married man with family and 39 years of age. 
A-1 references as to ability, moral integrity, dependability and re- 
liability. Available for immediate engagement. 

Address Box B-1528 care of The Canning Trade. 


FOR SALE—Prince of Wales Seed Peas. Good sample 
and germination. This variety needs no recommendation 
to those familiar with this luscious quality and abundant 
productivity. Write for price and samples. 

W. R. Roach & Co., Grand Rapids, Mich. 


POSITION WANTED—By married man as manager or superint- 
endent of a plant packing Tomatoes, general line of Fruits and 
Berries, Corn or Peas. Can install, operate and repair modern ma- 
chinery used in such plants. Best references.- Available at once. 

Address Box B-1532 care of The Canning Trade. 


— 
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POSITION WANTED—Young man now employed as manager 
of Fruit and Vegetab'e canning plant would like to make charge on 
January Ist. Have been in present position nine years, but future 
does not offer opp rtunity for advancement. Will consider any poti- 
tion of responsibility that will offer a good future. 

Address Box B-1530 care of The Canning Trade. 


Help Wanted 


WANTED—Man of ability, thoroughly experienced in the 
modern methods of packing soups. Must be competent to handle 
proposition in a high-class manner. Address with reference, ex- 
perience, and salary expected to 

Box B-1521 care of The Canning Trade. 


WANTED—A canning company in Canada contemplating 
starting manufacturing soups, would like to getin touch with live, 
thoroughly experienced, up todate man. One capab'e of advising 
as to plant and requirements generally, eventually taking charge. 

Address Box B-1526 care of The Canning Trade. 


—Since 1913— Reference: National Bank of Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baitimore, Md. 


MACHINERY 
A Unit or A Canning Plant’ 


BERLIN, WISCONSIN 


THE BOOK YOU NEED !! 


e e 
A Complete Course in Canning.” 
5th Edition 386 Pages Price $10.00 
Published by THE CANNING TRADE. 


ATTRACTIVE 


A pure food product 
sanitary can-—a Gamse Label. 


There is a combination hard to 
beat. 


BRO 
Lithographers 
~GAMSE BUILDING 

BALTIMORE MARYLAND 


AMSCAN 


CERTIFIED 


SEALING FLuIp 
Golden Band’’ 


Insist on AMSCAN—the per- 


fect Sealing Compound—and 
be safe. 


TRY “TOWNSEND” AT OUR RISK f) 
The Choice of the Careful Buyer 

: “The new No. 3 TOWNSEND 

String Bean Cutter has more capacity 


than any other String Bean Cutter on 
the market. 


RK 


Let us have your inquiry now, while 
you can buy to the best advantage.” 


Write for our quotation. 
Burton, Cook & Co =| 
Your bean cutting 


troubles _will be over Rome, N. Y. 
when you install a TOWNSEND” 


a (Saccessors to Z. P. Townsend, the original patentee) 


Gliminate causes 
of flats and'sours’ 
G insure sanitary 
cleanliness ~~~ 


Cleans Clean 
Sanitary Cleaner 


THE MAX AMS MACHINE CO., NEW YORK pee 
lle |] p— 
aE 
= = Ask your supply man for ~ ‘ 
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BLISS 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


The No-Spill Sealer 


“Bliss-Pacific”’ No. 81 Double Seamer 


This high speed machine is ar- 
ranged for both can shop and can- 
nery. It seals cans with a remark- 
able absence of spills, jams or tie 
ups. Arranged with marking de- 
vice if desired. In successful oper- 
ation for a number of years these 
machines have demonstrated 
their superiority. Details on re- 
quest. 


Builders of the 300 a minute line 


E. W. BLISS CO. 
Detroit, Cleveland, Chicago, Cincinnati, 
Sales Offices { Philadelphia, New Haven, Rochester 


CAN PRICES 


1927 Prices 


The American Can Company announces 
the following term contract prices, f.o.b. 
its factories, for standard sizes Sanitary 
Cans for the Central and Eastern parts 
of the United States, effective January 3 
1927. 


American Can Co. 


ARE YOU CARRYING 


Full Insurance? 


At the low cost of full insurance 
with 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


it is not wise to assume any risk 
of financial loss by fire. 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, Ill. 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 


WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - 


MARYLAND 


| 
i | 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. 0. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. ****Many canners get higher prices for their goods; some few 
may take less for a personal reason, but these prices represent the general market at this date. 


ted by these Brokers: t) Thos. J. Meehan & Co. (§) A. E. Kidwell & Co. (*) Howard E. Jones & Co. 
ie ge ory by our Special Correspondent. tIn column headed N. Y. indicates f. o. b. factory. 


Canned Vegetables CANNED VEGETABLES PRICES—Cont’d CANNED FRUITS—Continued 


ASPARAGUS*—(Callf.) 
alif. ow, No. 
Balto. N. Y. 80 90 Selected Yellow, No. 3... 

White Mammoth, No. 4.00 No 100 1115 NO. 1.20 

No. 3 1.05 1.20 Unpeeled, No. = 
Peeled, No. 4.00 INO. 10 3.25 3.75 Peeled, No. 10 4.35 

Medium, No. 2%....... SPINACH¢ PEARSS§ 

Small, No. 2% Standard. No. 2 1.05 1.15 Standards, No. 2, in water............ 90 1.05 

Green Mammoth, No. No. 1.45 No. 3 3.30 4.45 
Medium, No No. 3 1.421% 1.55 Seconds, No. 3, in Water........... 1.00 

Tips, White, Mam., No. 1 SQusee ses 3.50 . Extra Stds., No. 2, in Syrup........ 1.10 1.20 

Small, NO. 1 280 3.00 SUCCOTASH}{ No. 3. 1.70 1.75 
Green, Mam., No. 1 8d... Std Green Corn, Green Limas.... 1.25 1.40 California, Bartletts, Std., 2.15 
Small, No. 1 2. (Triple) No. 2 (with Tomatoes). 1.17% 

BAKED BEANS} Std. (Green Corn, Dried Limas) 1.20 1.30 Standard, No. 10.................... 2 8.50 

Plain, No. 1 -55 -65 SWEET POTATOES} PINEAPPLE® 
No. 2 75.85 Standard, No. 2 85.95 Bahama, Sliced, Extra, No. 2... 1.75 
No. 3 1.49 No. 2% 1.10 1.15 Grated, Extra, No. 

In Sauce, 18 0z «85 No. 3 1.15 1.30 Sliced, Extra Std., NO. 
No. 2 .80 -90 No. 10 3.75 4.00 Grated, Extra Std., No. 
No. 3 1.40 1.55 TOMATOES? Hawaii Sliced, Extra, No. 2%..... 2.40 2.45 
No. 10 4.50 5.00 Sliced, Std., No. 2Y6.....ssessssenee 2.35 2.25 

Pancy, NO: Sliced, Extra, No. 2.... 2.15 

BEANSt No. 3, f.o.b. County... Sliced, Std., No. 2........ 1.75 

Stringless, Std. Cut Green, No. 21.10 1.15 Grated, Extra, NO. 2.00 
Std. Cut Green, No. 10 5.50 5.75 redded, Syrup, NO. 10.00 
Std. Who. Gr., No. No. 3% OUNLY Extra, No. 10............ 7.25 10.50 
Std. Cut Wax, No. 10 ~ RASPBERRIES* 

Limas, Fancy Green, NO. 210 No. 10 Black, Water, No. 

Std. Green, No. 2 COREG Red, Water, No. 2... 
Std. White & Green, No. 2 1.40 Stantend. Ma. Black, Syrup, No, 
Std. White & Green, No. 10.......7.00 F. 0. B. Co Red, Syrup, No. 2...... 

Soaked, No. 2 290 No. ? .. Red, Water, ING. 

Red Kidney, Std. NO, .90 1.00 F. 0. B. Go STRAWBERRIESS§ 

Std. No. 10 4.25 Out No. 3%........... ; Preserved, No. 1 
eserved, No. 

BEETS? B. Co Extra, Preserved, No. 

Baby, No. 2 1.75 1.90 F. O. B. Co 1.12% 1.20 Extra, Preserved, No. 2.... 

12-15, No. 2 3.75 4.00 Standard, Water, No. 10 

10-18, Mo. 3 FRUITS FOR SALAD* 

Cut, No. 3 1.10 TOMATO PUREE} Fancy, NO. 3.80 
Whole, No. 10 4.25 4.75 Std. No. 1, Whole Stock... .60 LOS 13.75 
Sliced, No. 10 4.50 5.00 No. 10, Whole Stocek...... 3.65 Canned Fish 

Std. No. 1, Trimmings..... ne -55 

No. 10, Trimmings... 3.40 HERRING ROE* 

St. Sliced, No. OZ. 1.00 1.10 
Sliced, No. |10..., +8 Canned Fruits os. 1-50 
10 4.25 4.75 APPLES*—F. O. B. Factory 18 oz 1.55 1:65 

Maine. No. 10 4:00 OM, 

CORN¢ Michigan. No. 10 acme," Standard, No. 2, Factory, 18 0z.. 1.50 1.60 

Std. Evergreen, No. 1.10 1.15 New York, No. 10 LOBSTER* 

F. O. B. Co 1.05 1.15 Pa., No. 10 4.50 4.50 Flats, 1 lb 

Std. Shoepeg, No. 2......... 1.10 1.20 peas Ib. cases, 4 doz 4.40 
F. B. Co 1.05 No. 10 4.00 Ib. eases, 4 2.50 

Ex, Std. No.2 = = APRICOTS* (California) OYSTERS* 

Fancy Shoepeg, NO. Standard No. 2% 2.50 2.30 Standards, 4 oz 1.40 1.45 

Fancy Shoepeg, No. 2, f.o.b. Co.. 1.25 esis Choice, No. 2% 2.85 2.75 8 oz. 1.50 1.55 

Standard, No. 2 1.35 1.45 SALMON* 

Split No. 10 3.25 3.60 INO. 1.65 1.80 Cohoe, Tall, No. 1 

No. 2, in Syrup 1.60 1.80 Flat, No. 1 freee, vanes 

MIXED VEGETABLES} BLUEBERRIES§ Flat, No. % 

Standard, No. 2 .95 1.10 Mai No. 2 2.50 1.75 1.70 
No. 10 4.40 5.00 Columbia, Flat, NO. 4675 

Fancy, No. 2 1.05 1.20 oO. 00 11.00 Flat, No. 4 2.65 
No. 10 4.65 5.10 CHERRIESS§ Cee Tall 1.65 

OKRA AND TOMATOES? Standard, Red, Water, 1.40 1.55 | 2.90 

Red Pitted, No.’ 10 13.00 13.25 Wet, No. 1 1.75 
Sour Pitted Red, SARDINES—Domestic, per Case 

PEASt{ California Standard 2.50 F. O. B. Eastport, Me., ’27 pack 

F. 0. B. Co 1.35 Fancy, NO. 3.20 %4 Oil, Decorated ....... 

1.10 PEACHESS Galifornia, %: per case... 416.00 

No. 3 Sieve, No. 10... 2.60 2.05 TUNA FISH—California, per Case 

Std. No. 4 Sleve, NO. -80 Extra Sliced Yellow, No. 1............1.10 1.20 White, %s 14.75 15.00 

E. J. Ex. Std. No. 2 Sieve, No. 1 ....... -90 Standard White, No. 1.40 1.50 5. 

PUMPKIN Extra Standard White, No. 3...... 1.75 1.90 Blue Fin, 1s 14.00 

Seconds, White, No. 1:30 1.45 Striped, i4s 

Standard, No. 3 1.00 1.15 Standard Yellow, No. 2...... 1.40 1.55 13.00 
No. 10 3.50 3.75 Yellow, No. 3 Yellow, 4s 7.15 

Squash, No. 3 wees 1.80 Extra Standard Yellow, No. 3...... 1.90 Yellow, 1s 14.75 
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BALTIMORE, DECEMBER 5, 1927 


| WEEKLY REVIEW 


The Industry Busy With Its Internal Problems, With 
Indications of Good to Come from Them—Sec- 
retary Hover Points the Way Around 
“Hand-to-mouth” Buying. 


ELIBERATIONS—tThe industry has devoted it- 

self during the past week to considerations of 

Ways and means of meeting the new conditions 
confronting canners, rather than to any serious consid- 
eration of marketing conditions. The Western canners 
held a largely attended meeting the beginning of the 
week and they “got down tc brass tacks.” One session 
of the usual educational talks sufficed, and then they 
went into executive session and “talked turkey.” For 
instance, the Committee on Corn Standards was told to 
get together, and, if necessary, lock themselves in and 
not come out until they had decided upon standards. 
That will give you an idea of the temper of the meet- 
ing, and that they meant to do something. All hail to 
them, and may the infection grow to reach every 
branch and section of the industry. 

Then down in Washington, at the latter part of 
the week, the National Canners’ Board of Directors 
fet, together with the Presidents and Secretaries of the 
local Associations, more than one hundred of the lead- 
ing canners of the entire country, covering every sec- 
tion, and every minute was directed towards real dollar 
and cents work. Some of these men traveled three 
thousand miles to lend their counsel to the delibera- 
tions, and all of them took their time, and money, to 
serve the entire canning industry, a service of the best 
brains of the biggest men, that all the industry may 
prosper and be better able to meet conditions. And yet 
there are men who ask what do the Associations ever 
do? The answer is, ““What would the canning indus- 
try do were it without such Associations?’ Left to 
meet present conditions alone, each individual for him- 
self, with no associated body to command respect from 
the Government, and from its natural enemies, the in- 
dustry would be in a deplorable condition, immensely 
worse off than the most pessimistic now considers it. 
Hand-to-mouth buying was extensivly considered, and, 
like many other things, when closely looked into found 


not to be a new disease. Secretary of Commerce the 
Hon. Herbert Hoover pointed a quite clear way out, as 
other industries have done. The skeptic on statistics, 
for instance, should have been present, and he would 
have been changed into an ardent advocate for them, 
and for more and more of them. The rubber industry, 
Mr. Hoover showed, now has reliable statistics every 
three months of the stocks of crude rubber everywhere 
in the world; of the amount on hand not in course of 
manufacture; of the amount of manufactured rubber 
products, the sale and stocks on hand, and not in gener- 
alities, but in detail; the number of each size of tire, 
for instance, and down to the smallest household ar- 
ticle. As Mr. Hoover said, with such definite informa- 
tion in front of him any manufacturer is able to sensi- 
bly adjust his business to meet the market; because in 
addition to the statistics on stocks of all kinds, they 
have, from them, been able to accurately judge the con- 
sumer demand, and to meet it wisely. That is the sort 
of protection business is entitled to, because as he said 
business pays all the taxes of the land, and therefore it 
should be nourished and protected; but each line of 
business must do these things for itself, the Govern- 
ment, and especially the Department of Commerce, 


being ready and willing to help, and do most, if not all, 
of the work. 


What have these things to do with the canned 
foods market? Just about everything. The canned 
foods market is not made by buying and selling. It is 
made from conditions outside and beyond the little 
pawns who move in the markets. 


As a fact, however, there is little or nothing of 
much importance to report in the canned foods market 
this week. You have good reports from other sections 


covering the condition of buying, and the prices. Read 
them. 


In this immediate market matters have dragged 
on as in past weeks. Further attacks upon the already 
below cost prices of canned tomatoes have ben made, 
and some of these “best friends” of the canners have 
tried to beat down these poor canners to 65c for No. 2s, 
and may have found some hapless victims. The Bu- 


reau of Census promises the tomato situation by the 
end of this month. When the writer replied to ques- 
tions as to the probable size of the 1927 tomato pack, 
saying that it could not be over 12,000,000 cases, to- 
mato canners in all other sections of the country an- 
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swered that they thought it would be much lower than 
that. None of these big, leading canners could see 
such a big figure. And, like everyone else, except the 
tomato canners themselves, no one could understand 
why the tomato market is demoralized, as it is. 

All items sem to be holding their own, and the 
market is moving along slowly, with some buying in all 
lines, but only as wanted. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Expect Good Buying This Month—Tomato Price Out- 
lock Promising—Corn and Peas Firm—Sar- 
dines Strong—Good Demand for Apples. 
Southern Spinach Sold Up Trade 
Looking Forward to 
Convention. 


LTHOUGH wholesale grocers are concentrating 
A on their holiday lines, they are still on the look- 
out for soft spots in the canned foods market, 
and there is a good amount of day-to-day business re- 
ported. On the lines which have recently shown price 
advances, such as peas, corn, spinach, etc., jobbers are 
disposed to work out present stocks before making re- 
placements, but on other lines they are willing to talk 
business. It is expected that a good volume will be 
put through during December for shipment after Jan- 
uary 1, as is usual at this season of the year. Jobbers’ 
inventories will be low and they will be in need of early 
replacements. Pricewise, there was little change in 
the market situation this week. 

Tomatoes—A better undertone features the mar- 
ket, influenced to a considerable extent by the heavy 
retail movement of this staple. Canners thus far have 
been unable to work the market to any higher levels, 
although the outlook is much more.promising in this 
direction. Offerings are reported for prompt ship- 
ment at 45 to 50c for 1s, 70 to 75c for 2s, $1.10 to $1.15 
for 3s, and $3.35 to $3.75 for 10s, all f. o. b. canneries. 
As pointed out hitherto in these columns, the inside 
quotation does not by any means represent the going 
price of all packers; in fact, some of the canners with 
established brands are not anxious to book business 
even at the top prices quoted on the table sizes, anti- 
cipating better conditions later on. Firmness is re- 
ported in the markets for Western tomatoes. 

Corn-——Quiet trading is reported, both on stand- 
ards and higher qualities. Southern packers continue 
to hold at $1.05 to $1.10 per dozen at canneries, with 
Western packers generally quoting the latter figure. 
Demand for fancy has slackened, owing to recent price 
advances jobbers preferred to move out their earlier 
purchases at the present. 


Peas—Scattered buying of Southern standards 
has firmed up the market position, with going prices 
generally $1.07!4 to $1.10 per dozen at canneries, rep- 
resenting an advance of 2!4c a dozen. Western stand- 
ards are held at about the same range, with little de- 
mand reported for the latter at this time. 


Sardines Strong—The Maine packing season ends 
by law at midnight tonight, but many of the packers 
have anticipated the closing and have had their plants 
shut down for some time past. Carry-over stocks held 
by packers are not large, and higher prices are antici- 
pated. Some canners are asking 10 to 25 cents a case 
over the price basis quoted by other packers. Cali- 
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fornia sardines have weakened a little, with reports of 
poor quality offerings being the cause for the reduc- 
tion. Jobbers are not showing much buying interest — 
in any sardines at the moment. 

Gallon Apples—Continued firmness is noted in 
this item, with packers getting a good demand and 
showing a tendency to advance prices. New York State 
canners are now quoting fancy sliced at $4.65 to $4.75 
per dozen, 15 to 25c over opening prices, while Oregon 
and Washington packers quote fancy solid pack at 
$5.50, up 25 to 50c from the opening price level. Spot 
stocks are not large, and a good jobbing demand is in 
evidence. 

Spinach—Southern packers are quite sold up on 
their fall packs, and the market is in strong position. 
Offerings of 2s are reported at $1.00 per dozen, with 3s 
bringing $1.45 and 10s $4.75. Scattered offerings of 
214s are reported at $1.35 to $1.40. California spin- 
ach is little better than normal on the coast, owing to 
the paucity of stocks in first hands. 

California Fruits—Reports of price-cutting on 
peaches and apricots on the part of some California 
packers are attracting the attention of buyers. Ordi- 
narily at this time of the year canners offer some con- 
cessions in an effort to clear out small surplus holdings 
prior to January 1 inventory. None of the larger fac- 
tors are reported to be shading their list prices, but 
jobbers are keeping a close watch on the situation in 
the hope that other canners will meet the competition 
of the few who are reported shading. There has been 
little buying interest in any Californa fruits, insofar 
as prompt shipment is concerned, but some few inqui- 
ries for fruits for shipment after the turn of the year. 

Tuna—With the canning season in California 
nearing an end, a summary of the season’s operations 
does not show much in the way of unsold stocks in the 
hands of packers. Canners are talking higher pricecs, 
but buyers are inclined to discount these reports to 
some extent. Short deliveries are expected to be made 
by some canners on a few grades. Spot stocks appear 
to be ample for the current needs of the trade, with a 
little more inquiry being shown by the retail trade. 

Salmon—tThis item appears to be neglected by the 
buyers for the moment. The usual bullish advices are 
emanating from the Coast, but they are receiving little 
consideration. This is about the time of the year when 
salmon trading eases off, and a little price shading 
makes its appearance, and jobbers are inclined to the 
belief that this season will be no different from its 
predecessors in this respect, reports of short packers 


holdings to the contrary notwithstanding. 


Pumpkin—There has been a better jobbing de- 
mand for pumpkin, with retail outlets showing consid- 
erable activity at the moment. Recent advances in can- 
nery prices have not tended to slacken the pumpkin 
volume appreciably. 

Shrimp—Fall pack has not made its appearance on 
the market in any large volume, and strength continues 
much in evidence. Jobbers’ holdings are not large, 
and there is a steady pick-up business reported on spot 
at quoted prices. 

The Convention—The trade is now looking for- 
ward to the annual canners’ and brokers’ convention 
in January as the scene of the next big movement in 
canned foods. A large attendance is anticipated, in- 
asmuch as it is generally felt that the market for the 
coming spring months will shape up, pricewise, at this 
meeting. Canners will have an opportunity of getting 
together with their buyers and arranging for the sale 
of their small surplus holdings, and will also have an 
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opportunity of getting something of a line on the out- 
look for the 1928 packing season. It seems to be gen- 
erally felt in local trade circles that an unusually good 
‘volume of “packed to order’ business will be put 
through during the spring months. 


| THE OZARK MARKET 


By OZARKO 


THE CANNING TRADE 


Special Correspondent ‘The Canning Trade.” 


Good Weather for Winter Plowing—Holiday Goods 
Now Hold Sway—Holding Tomatoes for Bet- 
ter Prices—Cut Stringless Beans 
Cleaned Up—Mustard Greens 
Finding Welcome Market. 
Springfield, Mo., November 39, 1927. 


EATHER—Unusual mild weather continues 

throughout the Ozarks. This gives the farmers 

an opportunity to do what is termed out here 
their “winter plowing,” and the average farmers are 
taking advantage of this fact, and many of them are 
busy at that kind of work at this time. 

General Business—There seems to be no apparent 
improvement in business, so far as staple products are 
concerned. Tradespeople are showing some interest in 
such lines of commodities on which they usually find 
ready sale during the holiday period. It is expected 
that the usual volume of business will materialize for 
the holidays. If we can rely upon reports, and the gen- 
eral opinion prevailing, we must necessarily reach a 
conclusion that the year 1927 will not prove a profitable 
year in numerous lines of industry. 

Sales—Sales of canned tomatoes during the past 
week were very limited, but this is not unusual for this 
period in the year. What sales were made were for 
prompt shipment, as canners continue to show no dis- 
position to place offerings of tomatoes on the market 
for delayed shipment. 

Prices—No change in market prices on canned to- 
matoes since our last report. Fewer offerings are on 
the market at prevailing prices, and a stronger under- 
tone is evident. Canners who have their tomatoes 
properly stored for the cold weather period seem indif- 
ferent about making any sales at all until there is an 
upward turn in market prices. Today’s quotations on 
canned tomatoes range as follows: No. 1 standard, 10 
oz., 4214 to 521!4c; No. 2 standards, 75c to 80c; No. 
21% standards, $1.05 to $1.10; No. 3 standards, $1.25; 
No. 10 standards, $3.75 to $4.00, f. o. b. shipping points, 
either Missouri or Arkansas. 

Season’s Pack—Canners in the Ozarks learned 
only recently that the National Canners Association 
would not compile the pack of tomatoes in the United 
States this year. The Bureau of Census, U.S. Depart- 
ment of Agriculture, has undertaken the task of com- 
piling the tomato pack this year, as they have done in 
other staple canned goods like corn and tomatoes. We 
doubt if all canners fully understand this to be the sit- 
uation, as they have always heretofore depended upon 
the National Canners Association to gather the statis- 
tics. Tomato canners, without exception, are all claim- 
ing a short pack of tomatoes in the United States this 
vear, and are extremely anxious that the total pack 
for the year be determined at the earliest date possible 
and announced to the interested public. 

Green Beans—Almost sold out on cut stringless 
~veen beans here in the Ozarks. Prices today No. 2 
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size $1.00 to $1.05; No. 10 size, $5.00 to $5.25, f. 0. b. 
factory point. Probably not more than five canners in 


the entire district have any green beans on hand, un- 
sold, this date 


Mustard Greens—Two or three canners are now 
offering some fall packed mustard greens, No. 2 cans, 
at 85c; 214 cans, $1.15, f. 0. b. factory points. Repeat 
orders come to our canners for this product from sec- 
tions where canned mustard greens have been intro- 


duced. It is not improbable that the pack will be much 
larger next year 


Annual Convention—The annual convention of the 
Ozark Canners Association has been definitely set for 


January 5th and 6th. Headquarters, Colonial Hotel, 
Springfield, Mo. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Peach Growers Take Steps to Make Crop Profitable. 
Steps to Restrict Planting of Peaches—Pack- 
ing Fruit Salad—Fruits in Wine Pop- 
ular—Large Acreage of 
Spinach Indicated. 


San Francisco, December 1, 1927. 


7y.HE PEACH QUESTION—The canning cling 
[ peach growers of California, who experienced the 
most disheartening year in the history of the in- 
dustry in 1927, when crops were harvested at a loss, or 
permitted to go to waste, are determined to work out a 
plan whereby fruit can be grown by a profit, and are 
already commencing to lay plans for marketing next 
year’s crop. The problems of growers were discussed 
at considerable length at the recent convention of farm- 
ing interests held at Stockton, Cal., and at the special 
conference at Sacramento, called by State Market Di- 
rector Wells A. Sherman. Growers are commencing 
to look forward, instead of looking backward, and have 
become convinced that their interests are inseparably 
bound with those of canners and consumers. They are 
commencing to realize that while prices must be high 
enough for them to continue to grow the fruit they 
must be low enough so that packers can pack at a profit 
and consumers can go on eating canned fruit in in- 
creasing quantitics. When prices go too low or too high 
the whole structure is thrown out of balance. Last sea- 
son producers went through the disheartening ex- 
perience of growirg a large crop only to find that they 
would have to morket it at a loss or allow huge quan- 
tities to go to waste. The smaller the quantity of fruit 
delivered, the m: ve they would get for the crop. This, 
of course, is bad psychology, for consumers do not like 
to learn that prices have been established by letting 
perfectly good fruit go to waste, as was the case last 


season. 
50 Years of Service to Canners i 


Thos. J. Meehan & Co. | 


( Thos. L. North ) 
11 W. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers, 
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At the recent meeting held at Sacramento the sit- 
uation was gone into thoroughly, and the growers in 
attendance commissioned G. H. Necke, director of the 
State Departmet of Agriculture, and Wells A. Sher- 
man, chief of the Division of Markets, to pick a com- 
mittee to work out a plan on which growers and can- 
ners can confer in solving the problems now confront- 
ing the industry. The committee will consist of three 
representatives of the present Canning Peach Growers 
Association, one representative of co-operative con- 
cerns, one representative of contract growers and three 
others to be selected by Mr. Hecke and Mr. Sherman. 
This committee will launch its work on the theory that 
the problems must be solved with consideration of all 
present and future peach acreages, as well as on the 
theory that there will be no surplus peach production 
and that the entire crop must be packed. It is planned 
to work out some arrangement so that the plan can be 
submitted to a joint conference of canners and growers 
so that all such questions as prices and grades can be 
worked out well in advance of the harvest season. 

Some drastic measures were proposed at the Sac- 
ramento meeting, including an agricultural birth con- 
trol plan by Senator J. M. Inman, who recommended 
the adoption of a constitutional amendment limiting 
the planting of peach trees in much the same manner 
as the Railroad Commission regulates the establish- 
ment of railroads, stage and power lines. This propo- 
sal was made following the presentation of a report 
showing that plantings of cling peaches indicate a pos- 
sible pack of 20,000,000 cases by 1930, taking into con- 
sideration trees that will go out of bearing in the mean- 
time. 

The Division of Markets of the State Department 
of Agriculture has made a study of the 1927 pack and 
prices, and has come out with the statement that the 
cling peach growers of California lost approximately 
$1,170,275 by not restraining their deliveries to can- 
neries and permitting an additional 50,000 tons of fruit 
to rot. Late in the season canners and growers adopted 
a sliding scale of payment for fruit, with growers to 
receive $35 a ton if the pack was 8,500,000 cases or 
less, with lesser sums as the pack increased, until a 
minimum of $20 a ton was reached. At the close of the 
season it was found that the pack had mounted to such 
figures that $22.50 a ton was the amount due growers. 
The Division of Markets now points out that had grow- 
ers restricted deliveries so that but 8,500,000 cases had 
been packed, they would have been paid $35 a ton and 
would have collected about $6,500,000. As it is, grow- 
ers picked much more fruit, at quite an expense to 
them, and will receive about $5,250,000. 

‘Fruit Salad—-Considerable packing of fruits for 
salad is under way, and there has been quite a bit of 
buying of Bartlett pears and Royal Anne cherries for 
this purpose. 

Here and there a California packer seems anx- 
ious to make sales and is shading prices on some lines, 
but in general the situation is quite steady and firmer 
prices are the rule, rather than concessions. There is 
no gainsaying the fact that packers do like to make 
sales of peaches and of apricots, but no heavy sales 
in these lines are expected until after the first of the 
year. 

Fruits packed in wine seem to be enjoying quite a 
sale and the firms engaged in this business have about 
all they can do to care for orders offered. Kadota 
figs packed in wine syrup are moving well and there is 
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also quite a call for fruits for salad in sherry wine. 
This is being packed in a couple of California plants. 

Spinach—Tht planting of spinach is under way in 
several sections of the state and the acreage promises 
to be large this season, owing to the splendid demand 
for the canned product. The early rains have been 
general and farming operations are now well under 
way. 

Coast Notes—A financial interest has been ac- 
quired in the North Ontario Packing Company, of Los 
Angeles, by the Cutler-Lobingier Packing Company, 
operating in both Southern and Central California, 
and this concern will market most of the output of the 
former. 

Pacific Coast canners are being advised that the 
annual meeting of the Northwest Canners Association 
will be held at Seattle, Wash., January 4, 5 and 6. 

F. W. Boynton, of the firm of Spohn, Cook & Boyn- 
ton, Inc., Los Angeles, Cal., returned recently from an 
Eastern business trip. A few days were spent at the 
San Francisco headquarters on the way home. 

The Atlas Dry Milk Co. has been incorporated 
at Chico, Cal., with a capital stock of $50,000, by Al- 
fred M. Smith, Charles Aroyan and Verne E. Crouch. 

Herbert J. Holland, assistant chief of the Federal 
Pure Food Laboratory, San Francisco, passed away at 
his home in the suburban city of Oakland, November 
23. Mr. Holland was a native of California and grad- 
uated from the State University in 1903. He entered 
the Government service in San Francisco in 1906 as 
associate chemist, and was stationed here continuously, 
with the exception of two years in Denver, Col., as 
chief of the pure food laboratory there. 


TRI-STATE CUTTING AND GRADING BEE 


Easton, Md., November 26, 1927. 
To Our Members: 


One of the outstanding successes of our last annual 
convention was the cutting and grading of samples of 
our Tri-State canned products. At least no other fea- 
ture attracted as much attention. You will recall the 
interest shown by all present, whether canner, broker, 
distributor, supply man or consumer. Your committee 
feels pleased with the splendid co-operation received 
on that occasion from you and other members in fur- 
nishing the samples and believes this can again be 
made a matter of great interest and instruction at our 
coming convention. 

It has been felt wise to have representative club 
women and magazine food writers as members of our 
committee this year to score and grade the samples. It 
is thought this plan will result in a lot of good publicity 
for Tri-State canned foods, as well as for the score 
sheets which we have developed. 

In order that this may be accomplished, we will 
confine our sample cutting to our best quality products, 
and hope you will co-operate by sending to this office 
duplicate samples of your best quality packing of any 
of your products. Please let them come labeled and 
indicate to me the quality of sample. 

We are confining this feature to our members with 
the hope that it will meet with a hearty response and 
that each one will participate. 

Thanking you in advance for giving this your at- 
tention, and hoping to see you personally at the con- 
vention in Philadelphia on December 15th and 16th, I 
am, F. M. SHOOK, Field Secretary. 
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WESTERN CANNERS ASSOCIATION 
Eighty-seventh Semi-annualy Convention, Hotel 
Sherman, Chicago. 

(By Wrangler) 


HE eighty-seventh convention of the Western 

Canners Association was a semi-annual conven- 

tion which is held usually in November. The an- 
nual convention is held in April of each year. This 
convention was held at Hotel Sherman, in the Crystal 
Room, and convened at a luncheon at 12.30 o’clock on 
November 28th, 1927. For the reason that the Na- 
tional Canners Association holds the annual convention 
in Chicago the week of January 23rd, 1928, it was hard- 
ly anticipated that there would be a large attendance 
at the Western meeting held in the same city so shortly 
before the National Canners Convention, but the offi- 
cers were surprised at the attendancce. One hundred 
and seventy-one sat down to the luncheon, and the ca- 
pacity of the seating at the tables was soon exhausted 
and many more tables had to be brought in. 

The address of Mrs. Bess Gearhart Morrison, of 
Lincoln, Neb., was splendidly delivered and most en- 
thusiastically received. 

Mr. Clarence Saunders, cf Memphis, Tenn., who 
was on the program, did not appear because of illness 
in his family, which kept him at home. 

The address of Alvin E. Dodd, of the Domestic 
Distribution Department, Chamber of Commerce of the 
United States of America, was very impressive and 
informing, and was listened to with careful attention. 

The address of Mr. Julian Armstrong, of the Arm- 
strong Bureau of Related Industries, Chicago, IIl., also 
created great interest and absorbing attention. 


SECTIONAL MEETINGS 

The remainder of the meeting, three sessions, one 
for peas, one fcr corn, one for tomatoes, were executive 
and for canners only. The round-table discussion fea- 
ture attracted a good attendance to each of these meet- 
ings and the discussions were participated in by well- 
known leaders in the canning industry. Wm. E. Glass- 
cofit, of the Waupan Canning Co., Wisconsin; Louis E. 
Wederts, of the Lakeside Packing Co., Wisconsin; 
Richard Dickinson, of Dickinson & Co., Eureka, IIl.; 
Lee Dingee, of the Fame Canning Co., which has can- 
neries in several states; Dan Gerber, of the Fremont 
Canning Co., Fremont, Mich.; W. R. Roach, of W. R. 
Roach & Co., Grand Rapids, Mich.; Wm. Eddington, of 
the Morgan Canning Co, Morgan, Utah; H. L. Herring- 
ton, of the Utah Canning Co., Ogden, Utah; C. N. Sears, 
of Sears & Nichols Co., Circleville, O.; Wm. Clapper, of 
the Grimes Canning Co., Grimes, Ia.; I. C Morgan, of 
the Morgan Packing Co., Austin, Ind.; P. J. Loveland, 
of the Monticello Preserving Co., Monticello, Minn.; Ed 
B. Cosgrove, of the Minnesota Valley Canning Co., 
LeSueur, Minn.; L. A. Sears, of the Warrensburg Can- 


ning Co., Warrensburg, Ill.; T. E. Dye, McCoy Canned — 


Foods Co., Urbana, O.; Roy Nelson, of the Nelson Can- 
ning Co., Crane, Mo.; Ira Grosvenor, of the Tomato 
Products Co., Paola, Ind.; Jos. F. Barker, Utah Canning 
Co., Ogden, Utah; E. B. Rodman, Rocky Mountain 
Packing Co.; Salt Lake City, and other prominent can- 
ners engaged in the round-table discussion. 

The meeting of the Pea Section was presided over 
by F. A. Stare, of Columbus Canning Co., Columbus. 
Wis., the meeting of the Corn Section was presided 
over by Ira S.. Whitmer, Bloomington Canning Co., 
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Bloomington, Ill., and the Tomato Section was presided 
over by Vice-President Howard Orr. 

Although the round-the-table discussion sessions 
were executive, yet there was really nothing said in 


- them that might not well have been public, but the can- 


ners seemed to want an opportunity to say things in 
their own way, and say them forcibly and some good 
plain talk was indulged in. 


Roy Clark, of the Central Wisconsin Canners, 
made a address in which he reviewed the existing sit- 
uation and suggested that the canners would have to 
cultivate. the spirit of co-operation as other great in- 
dustries have done in order to hold their place in the 
line of progress. 


Jos. F. Barker, of the Utah Canning Co., of Ogden, 
and secretary of the Utah Canners Association, made a 
fine address, and described the splendid conditions of 
co-operation and mutual helpfulness and consideration 
that existed among the canners of Utah. He said that 
most of them had their headquarters or offices located 
within 15 miles area in Ogden and Salt Lake City, and 
that they found it greatly to their advantage and profit 
to frequently confer and co-operate. He said that their 
exchange of statistics in relation to acreage and out- 
put was almost perfect and of great advantage to them 
in planning their manufacturing campaign as well as 
their distributing campaign. 

The round-table discussions in the three section 
meetings was largely confined to production and distzi- 
bution, and facts were brought out of great value to 
the canners and distributors. But little fault was found 
with the present methods of distribution particularly. 
and the brokers as the cheapest and best medium of 
distribution and sales seem to be perfectly satisfactory 
to all canners. 


RESOLUTIONS 


A resolution was passed at the tomato session of 
the round-table discussion in the executive meeting ap- 
pointing a committee to request the National Canners 
Association and the United States Census Bureau to 
publish tomato statistics and other canned foods sta- 
tistics as to specific can sizes of 1s, 2s, 3s, 2'4 and 19s, 
which constitute the annual output of the canning in- 
dustry, and to publish them as far as possible pertain- 
ing to the 1927 pack and all future packs. The com- 
mittee was instructed to present this resolution to the 
National Canners Association and the authorities of 
the United States Census Bureau. - 


A report of the Resolutions Committee for the 
Convention was as follows: 


Resolved, That the thanks of this Association :e 
extended to Mrs. Bess Gearhart Morrisson, Hon. Alvin 
E. Dodd, Mr. Julian Armstrong, Mr. Paul Kroehle, for 
their practical, instructive and entertaining addresses; 
and be it further 

Resolved, That we hereby express our apprecia- 
tion of the present officers of the Western Canners As- 
sociation as to their unusually interesting and benefi- 
cial session of this Convention. Signed, Richard Dici:- 
inson, chairman. 


Resolved, That as time passes we are brought to 
realize the uncertainty of life. During six months past 
the canners of ths Association and their associates in 
distribution have lost by death a number of valuable 
and cherished members. We deplore their loss and are 
grieved at their absence from our midst. 
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“Oh, for the touch of a vanished hand, 
And the sound of a voice that is still.” 


We request our Secretary to compile their names 
and business connections accurately and to send a copy 
of this resolution to their business associates and their 
families. Signed, Richard Dickinson, chairman. 

W. B. Stokeley, of Newport, Tenn., could not at- 
tend, but his son, W. B. Stokeley, Jr., was present in 
his stead and made a most worthy substitute. 


Meeting in Good Hands 


President Steinhart is a young man and so is Vice- 
President Orr, and they took turns at presiding. They 
are both excellent presiding officers and know how to 
develop the spirit of mutual interest in a meeting and 
get men with valuable ideas, otherwise reticent, to talk 
and tell what they know, and that is the chief value of 
a presiding officer in an informal discussion. They are 
both clear, logical speakers, with voices of good carry- 
ing power, and can make themselves heard with ease in 
a large assemblage. Being young, they have helped to 
infuse the spirit of youth and clear thinking into the 
conventions of the Association and to make these val- 
uable and attractive. 


Officers Meet 


A meeting of presidents, secretaries and _ traffic 
managers of most of the canners associations of the 
states of the Central West was held during the Conven- 
tion, and was well attended. It had been called by W. 
E. Nicholoy, secretary of the Wisconsin Canners Asso- 
ciation, co-operating with the secretary of the Western 
Canners Association, and was well attended. 


The result of the meeting was that the representa- 
tives of the various states are to take up the matter of 
the organization of a Central Traffic Bureau with a 
permanent traffic commissioner to function as nation- 
ally representing the canning industry. It was under- 
stood that the various representatives of state associa- 
tions present at the meetings would meet in Chicago 
during the National Canners Convention the week of 
January 23, 1928, and be prepared at that time to 
speak authoritatively for their associations in relation 
to the plan. The meeting was addressed by Edward 
E. DePass, an able traffic expert, and by W. E. Nicho- 
loy, executive secretary of the Wisconsin Canners As- 
sociation. 


The New Competition 


The subject of “The New Competition” was the 
predominating feature of the Convention, and was 
treated by the four program speakers, and President 
Steinhart in introducing the meeting, from various 
angles and viewpoints. 


A committee of five was appointed by the Presi- 
dent to study suggested plans and possibilities of ad- 
vantageous legal co-operation between canners and 
their selling agents, as to production and distribution, 
and to meet for conference during the National Can- 
ners Convention at Chicago in January, and to be ready 
to make recommendations. The committee is composed 
of W. A. Miskimmen, of Illinois Canning Co., Hoopes- 
ton, Ill.; Lee Dinges, of the Fane Canning Co., Chi- 
cago; Albert T. Bacon, of Albert T. Bacon & Co., certi- 
fied accountants, Chicago; T. E. Dye, of McCoy Canned 
Food Company, Urbana, 0.; John A. Lee, secretary 
Western Canners Association. 
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George W. Cobb, of the American Can Company, 
was invited to attend the meeting of the Corn Canners’ 
executive session, and addressed the meting by special 
invitation in a most practical and interesting way. 

The Secretary of the Association reported that a 
number of members had been lost through consolida- 
tions and mergers, several from failures in business, 
and a few from non-payment of dues, and several from 
resignations, but that enough new members had been 
secured to counterbalance such lapsing and a few more. 

Quite a number of canners of the Central West, 
non-members of the Western Canners Associaticm, at- 
tended the convention, having been especially invited 
to do so, and it is likely that most of them will jofn the 
ranks of the good old Western Canners Association 
after returning home, as they were all pleased with the 
features of the Convention. 


Canned Foods Lecture Bureau 


The Secretary of the Western Canners Association 
reported to the Convention that the Canned Foods Lec- 
ture Bureau, on which he had been working for several 
months, would begin operations January lst, 1928. 
Enough subscriptions have been secured to justify a 
start of the work, but December, being a_ holiday 
month, was not propitious for a beginning. The budget 
outlined in the prospectus has not quite been reached, 
but it is hoped and expected that it will be reached dur- 
ing December. Mrs. Bess Gearhart Morrisson, who 
has had much experience as a lecturer to Women’s 
Clubs, privately expressed a rather enthusiastic ap- 
proval of the Lecture Bureau plan, and her approval is 
practical and valuable, as she is a member of the Fed- 
eration of Women’s Clubs of the United States and 
other national women’s organizations, and knows what 
the possibilities of such work are. 

A number of canners stayed over and are visiting 
their brokers and customers in Chicago. I understano 


that they are all doing a nice business with Chicago 
wholesale grocers. 


HIGHER DUTY ON CORN 


REDICTION that a compromise farm relief plan 
would be worked out for presentation to Con- 
gress at its forthcoming session, although he did 

not know just the form it would take, was made by 
Senator Arthur Capper (Rep.), of Kansas, a member 
of the Senate Agricultural Committee, at the White 
House, November 25, after a conference with President 


. Coolidge. 


Senator Capper stated orally that he had always 
been in favor of the McNary-Haugen farm relief bill 
and would continue to favor that measure until a better 
proposal is evolved. “I think,” he said, “that some 
form of farm relief legislation will be worked out.” 

Senator Capper urged the President to increase by 
50 per cent the duty on corn. The present rate is 15 
cents per bushel, and the increase would bring the rate 
up to 2214 cents per bushel. Argentina is the principal 
competitor of the United States in corn exports, the 
Senator stated. 

Senator Capper also urged the President to reduce 
from 40 cents per bushel to 20 cents per bushel the re- 
bate allowed on Canadian wheat imported into the 
United States to be milled in bond. The effect of such 
action, the Senator said, would be to materially reduce 


the amount of Canadian wheat brought into this coun- 
try. 
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LIBBY REPEATS 


Libby installed 
their first A-B 
One Man Cook- 
room several years ago. It 
was an innovation. The 
skeptical insisted A-B 
would not work. But 
A-B’s record of success has 
convinced the most skep- 
tical. 


“T’ll try anything once”--how often we hear that 
phrase. The novelty of trying something differ- 
ent is the reason for many trial orders being 
given. Only merit and successful performance 
can secure repeat orders. 

And thus Libby ordered more A-B’s. When- 
ever volume was required another A-B made it 
possible. 


The turn of the new year will find Libby com- 
pleting the installation of their 12th A-B Pres- 
sure Cooker. Surely that is a record! A-B is 
helping Libby to produce better canned foods. 
A-B can help you too. 


There's an A-B Cooker designed and built to 
suit your particular needs and requirements. 
Let the A-B man show you what it will do for 
you. 


There’s an A-B Cookerlogue (a canning 
factory movie) ready to be shown to you 
in your office. We will show you how 
A-B does the unusual. A request will 
bring the movie. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dillon Sts., Baltimore, Md. 
844 Rush Street, Chicago, II. 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. Yeu’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 
All are 


A SURE SIGN 
Crist—My wife is reducing rapidly. She called 
me on the phone from down town today. 
Blake—What of that? 


Crist—It means that she can get into a telephone 
booth now. 


ABSOLUTELY 
Mrs. Highbrow—A man is simply helpless without 
a wife. Believe me, dear, whenever John wants to 


darn his socks or mend his clothes, I have to thread the 
needles for him. 


Weary Husband—lI’ve been to every shop in town 
and they can’t match this ribbon anywhere. 

Wife—Splendid. I just wanted to make sure so no 
one else could buy it. 


FOUND AT LAST 

The harassed looking man was being shown over 
some works. 

“That machine,’’said his guide, “does the work of 
30 men.” 

The man smiled glumly. 

“At last,” he said, “I have seen what my wife 
should have married.” 


HER QUESTION 
“T can’t understand,” said Audrey’s father, “why 
Solomon should have been called a wise man when he 
was married 600 or 700 times.” 
“But, papa,” laughed little Audrey, “wouldn’t that 
put any man wise ?’”—Kansas City Star. 


NOT FOR SALE 
It is rumored that when a golfer cried “Fore!” the 
other day an antique collector in the gallery thought 
he was auctioning his brassie. 


A NIGHT JOB 


Jo—Didn’t I see you out last night with someone 
other than Mildred?. 
Fred—No; that’s the same one painted over. 


PLAYING SAFE 
Marion—lI’ve forgotten, Miss Hall, whether you 
wanted to be called at 6 or 7. 
Sleepy Voice—What time is it now? 
Marion—KFight. 


GOT IT 


Bertha—I’ll help you with that math. I have it 
in a nutshell. 
Bill—So you have memorized it, have you? 
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WHERE TO BUY 


———the Machinery and Supplies you need, and the Leading Houses that supply them. 


ADJUSTER, for Chain Devices. 

Hamachek Mach. Co., Kewaunee, Wis. 
Apple Pearing Machines. See Paring Mach. 
BASKETS, Picking. 

BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co.., Baltimore. 
Wire, Scalding, Picking, Eitc. 
See Cannery Supplies. 

BELTS, Carrier, Rubber, Wire, Etc. 

La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean’ and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BOARD, Corrugated Wrapping 

Hinde & Dauch Paper Co., cndaeky, Ohio. 


BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, Bw. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chi cago. 

Blowers, Pressure. See Pumps. 

BOILERS AND ENGINES, Steam. 
Bdw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 

Bottle Caps. "See Caps. 

Bottle Cases, Wood. ine Boxes, Crates. 

Bottle Corking Machines. See Bottlers Mcy. 


BOTTLERS’ MACHINERY. 
Ayars Mach. Co., Salem, N. J. 
Edw. Ermold Co.. .. New York City. 
Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 
BOX (Corrugated) SEALING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Corrugated 
Paper Products. 
BOXES, Lug, Field, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 
weed H. Knapp Co., Ridgewood, N. J. 
Robins & Co., Baltimore. 
Westininster Machine Works, Westminster, 


BROKERS. 

Howard B. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails, Fiber. See Conts 
ag and Pails, Metal. See Enameled 

uckets. 

Buckets, ‘Wood. See Cannery Supplies. 
BURNERS, Oil, Gas, Gasoline, Etc. 


A. K. Robins & Co., Inc., Baltimore. 


BY-PRODUCTS, Machinery. 
Bdw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Mach. Co., Salem, N. J. 
Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 
Ams Machine Co., Max, New York City. 
BE. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
Can Markers. See Stampers & Markers. 
CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS, Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co. .. New York City. 
Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cincinnati, O. 
Wheeling Can "Co., Wheeling, W. Va. 
CANNERY SUPPLIES. 
Ayars Mach. Co., Salem, N. J. 
‘Anderson-Barngrover Mg. Co., San meee. Cal. 
The Langsenkamp Co., Indianapolis 


Consult the advertisements for detalis. 


A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Can Stampers. See Stampers and Markers. 
CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 
A. K. Robins & ‘Co., Inc., 
Sprague-Sells Corp., Chi 
Capping Steels, Cannery Sup 
CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Kiefer Machine Co., Cine’ 
. K. Robins & Co., Baltimore. 
Corp., Chicago. 
Cartons. See Corrugate Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 
Checks, Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 
—, AND VINEGAR MAKERS’ SUP- 


innati, O. 


Karl Kiefer Mach. Co., Cincinnati, O. 

CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford Co., Wyandotte, Mich. 

CLEANING AND GRADING MACHIN- 

ERY, Frult. 
Mfg. Co., Ne 

2 obins & Co. Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Co Chicag: 

Cleaning and ashing Machines, Bottle. 

See Bottlers’ Machinery. 

Cleaning Machines, Can. See Can Washers. 

Clocks, Process Time. See Controllers. 

CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
B. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
_ Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
;— Cang. Mchy. Corp., Cedarburg, Wis. 

K. Robins & Co., Inc., Baltimore. 
Corp.. Chi cago. 

COOKERS, Continuous, Aglitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Cookers, Retort. See Kettles, Process. 

COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, s. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for 
Berlin-Chapman Co., Berlin 
F. H. Langsenkamp ’Co., 

A. K. Robins & Co., Bal itimore. 
Sprague-Sells Corp., Chic 
Copper Jacketed Kettles. "See Kettles, Cop. 
CORKING MACHINES. 
Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Bros., Morral, Ohio. 

K. Robins & Co., Inc., ‘Baltimore. 
Corp., Chicago. 

CORN CUTTERS. 

Berlin-Chapman Co., Berlin, Wis. 
Bros., Morral, Ohio. 
K. Robins & Co., Inc., Baltimore. 
CORN SHAK ERS. 


Ayars Machine Co., Salem, N. J 
Berlin-Chapman Co. .» Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N.Y. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 
Corn Mixers and Agitators. See Corn 
Cooker Filers. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wra ppere, Etc.) 
Hinde & Dauch Paper , Sandusky, O. 
Counters. See Can 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

CRATES, Iron Precess. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Cutters, Corn. See Corn Cutters. 


Cutters, Kraut. See Kraut Machine: 
String Bean. See String 
cy. 


DECORATED TIN (for Cans, Caps, Ete. 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Ce., itimore. 
U. S. Can Co., Cincinnati. 

Dies, Can. See Canmakers’ Mchy. 


Double Seami 
ng Machines. See Closing 


ORYERS, Drying Machinery. 


Edw. Renneberg & Sons Co., Balt kK 
Slaysman & Co., Baltimore. sane 


Employers’ Time Checks. See Stencils: 
ENAMELED BUCKETS, PAILS, Ete. 


n Co., Indianapolis. 
& , Inc., Baltimore. 
Sells Chicago. 
Engines, Steam. See Boilers and 
Enameled-lined Kettles. See ‘Tanne 


EVAPORATING MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover Co., 
Ayars Machine Co., Salen N 


A. K. Robins & Co., Inc. Baltimore, 
Sprague-Sells Corp., Chi 

Factory Stools. See Stosta. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Co., Niagara Falls, N. Y. 
K. Robins & Co., Inc., Baltimore. 
ii Sells Corp., Chicago. 


FIBRE CONTAINERS for Food (not her- 
meticalily sealed). 
American Can Co., New York. 
Continental Can Co. .» New York. 
Hinde & Dauch Paper Co., Sandusky, Ohie. 


FIBRE PRODUCTS, Boxes, Boxboaras, &e. 
Hinde & Dauch Paper Co., Sandusky, O. 
— and Cookers. See Corn Cooker- 


llers. 
Filling einen, Bottles. See Bottlera’ 


chinery. 

FILLING MACHINES, Can. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, Nu ¥. 

Karl Kiefer Machine Co., Cincinnati, oO. 
The Langsenkamp Co., Ind ianapolis. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair Seott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Filling Machine, Syrup. See Syruping Mach. 
FINANCING AND WAREHOUSING. 


FINISHING MACHINES, Catsup, Ete. 
Karl Kiefer Mach. Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Friction Top Cans. See Cans, Tin. 

Fruit Graders. See Cleaning and Grading 

Machinery, Fruit. 

Fruit Parers. See Paring Machines. 

FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Brocton, N. Y. 

Fruit Presses. See Cider Makers’ M 

Gasoline Firepots. See Cannery Su 

GENERAL AGENTS for Machinery Mfre. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Generators, Electric. See Motors. 
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WHERE TO BUY—Continued 


GLASS-LINED TANKS. 
Sprague-Sells Corp., cago. 
Governors, Steam. See Power Plant uip. 
Gravity Carriers. See Carrs. & Can’ 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and 
Grading Machinery. 
Hoisting and rig | Mchs. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


INSURANCE, Canners’. 
Canners’ Bxchange, Lansing B. Warner, Chi- 


0. 
Sacketed Kettles. See Kettles, Copper. 


JACKETED PANS, Steam. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 
KETTLES, Copper, Plain or Jacketed. 
¥. H. Langsenkamp Co., Indianapolis, Ind. 
-Sell ‘Orp., cago. 
See Tanks, Glass-lined. 
KETTLES, Process. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KETTLES, Vacuum. 
Pfaudier Co., Rochester, N. Y. 
KNIVES, Miscellaneous. 
. K. Robins & Co., Inc., Baltimore. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 
Hansen Cang. Machy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
w. Ermold Co., New York City. 
H. Knapp Co., Ridgewood, J. 
Morral Bros., Morral Ohio. 
Sprague-Sells, Corp., Chicago. 
LABEL MANUFACTURERS. 
lvert Litho. Co., Detroit, Mich. 
se Litho. Co., Columbus, Ohio. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 7 
National Color Printing Co., Baltimore, Md. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. 8. Prt. and Litho Co., Cincinnati. 


LABORATORIES, for Analyses of Goods, 
Ete. 
National Canners Asso., Washington, D. Cc. 


LIMA BEAN RUBBERS. 
Scott Viner Co., Columbus, O. 
= Soe Can. See Stampers & Markers. 
Marmalades, Machinery. See Pulp Mchy. 


MILK CONDENSING & CANNING MCHY. 
Machine Co., Salem, N. J. 
Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
‘Molasses Filling Machines. See Filling Ma- 
chines. 


OYSTER CANNERS’ MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 

ansen Cang. Mch. , Cedarburg, Wis. 

w. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 

ackers’ Cans. ee Cans. 
Pails, ‘Tubs, Btc., Fibre. See Fibre Cents. 
Paper Boxes. See Cor. Paper Products. 


PARING MACHINES. 
Binclair-Scott Co., Baltimore. 


PASTE, CANNER®. 
Baw. Ermold Co., New York City. 
¥. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 


PEA AND BEAN SEED. 


D. Landreth Seed Co., Bristol, Pa 
Rogers Bros. Seed Co., Chicago. 


PEA CANNERS’ MACHINERY. 


Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
. Hamachek Mach. Co., Kewaunee, Wis. 
ansen Cang. Mchy. Corp., Cedarburg, Wis. 
Muntley Mfg. Co., Broeton, N. Y. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Bprague-Sells Corp., Chicago. 


PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
¥. Hamachek Mach Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamacheck Mach. Co., Kewaunee, Wis. 


Scott Viner Co., Columbus, O 
PEELING KNIVES. 


A. K. Robins & Co., Baltimore. 
Peach & Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, Continuous. 


Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, Etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPLE MACHINERY. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Machy. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Karl Kiefer Machine Co., Cincinnati. Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


PULP MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mch. Corp., Cedarburg, Wis. 
. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 


PUMPS, Air, Water, Brine, Syrup. 


Ams Machine Co., Max, New York City. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Can- 

nery Supplies. 


SALT Distributing Machine 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 


SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 
ing Compounds. 
Sanitary (open top) Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, Etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Ine., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding & Picking Baskets. See Baskets. 
Sealing Machines, Bottle. See Bottlers’ 
Machinery. 


SEEDS, Canners’, All Varieties. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 


Wilmington, Del. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Ma- 
chines. 
SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New York City. 
BE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Il. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co.. Brocton, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading 
Machinery. 


SPEED REGULATING DEVICES (for 
Machines, Beit Drives, Etc.) 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

Sinclair-Scott Co., Baltimore. 

Supply House and General Agents. See 

General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Tables, Picking. See Pea Canners Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 
Steam Retorts. See Kettles, Process. 
STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and ‘Steel Type, 
Burning Brands, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 

Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 

Burton Cook & Co., Rome, N. Y. 

Berlin-Chapman Co., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

TANKS, METAL. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

Slaysman Co., Baltimore, Md. 

Sprague-Sells Corp., Chicago. 

TANKS, Glass Lined, Stee]. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Sells Corp., Chicago. 

TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 

Sprague-Sells Corporation, Chicago. 
TELEGRAPH, quick ser- 

vice. 

Amer. Teleph. & Teleg. Co.—Eve here. 
Testers, Can. See Canmakers' 
THERMOMETERS, Gauges, Etc. 

Ticket Punches. See Stencils. 

TIN PLATE. 

Amer. Sheet and Tin Plate Co. 

TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mch. Corp., Cedarburg, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Ine., Baltimore. 

Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 

Pfaudler Co., Rochester, N. Y. 
Variable Speed Countershafts. 

Regulators. 


VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

WAREHOUSING AND FINANCING. 

Washers, Bottle. See Bottlers’ Machinery. 

WRAPPERS, Corrugated Bottle. 

Hinde & Dauch Paper Co., Sandusky, O. 

WASHERS, Can and Jar. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Berlin-Chapman Co., Salem, N. J. 


Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
WASHERS, Frult, Vegetable. 
Ayars Mach. Co., Salem N. J. 
Huntley Mfg. Co., Brocton, N. Y. 
Sprague-Sells Corp., Chicago. 
Washing & Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. 
See Tanks, Wood. 
Wrappers, Paper. See Corrugated Paper 
Products. 
Wrapping Machines, Can. See Labeling 
Machinery. 


See Speed 


WYANDOTTE, Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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“Slaysman” 


- NEW 
IMPROVED 


Sanitary Can Top Dryer 


This End Dryer has been con- 
structed with the very best com- 
bination of Heat and Time. 
Unlike others, it is guaranteed 
not to bake the compound, but 
promotes the exact consistency 
of the compound to give the 
best results. It is made in three 
sizes, 6, 8 or 12 Disc. Daily 


capacity is as follows: 


75,000 
100,000 


SLAYSMAN & CO. 


801-11 E. Pratt St. 
BALTIMORE, MD. 
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VEGETABLES, FRUITS, SEAFOODS OR MILK 


Packed in 
CONTINENTAL CANS 


PANY 


from Coast to Coast” 


CONTINENTAL CAN 


(INCORPORATED) 


Always please discriminating Cooks and Chefs 
GEE 
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[ 


